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The Animatophone— 
lémm Sound Projector— 





Greater 
Brilliance 


plus longer 
lamp life... 


with Victor exclusive 
Spira-draft Lamp house 


During projection, lamps get hot . . . very hot. But in 
the Animatophone this condition is anticipated and 
alleviated with Victor's exclusive Spira-draft lamp house. 
In the Animatophone the cooled air is forced in a spiral- 
ized, all-over, fast-moving stream through a multiple 


wall to dissipate heat more efhciently. 


Result . . . longer lamp life, clearer pictures. And re- 
member, on the VICTOR, the lamp has a standard base, 


obtainable anywhere, at no extra cost. 


Here’s another outstanding feature that gives the Victor 


Animatophone its leading position in the 16mm industry. 






Home Office and Factory: Davenport, lowa 


New York (18) McGraw-Hill Bidg., 330 W. 42nd St.—Chicago (1) 188 W. Randolph 


MAKERS O F 16MM EQUIPMENT SINCE 












An Open Letter...to Everyone 





Concerned with Management 


Throughout the Nation 








PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
General Motors Corporation 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
The Texas Company 
United States Rubber Company 


OR ANY OTHER CARAVEL CLIENT 


























OYALTY ... ENTHUSIASM . . . TEAMWORK -~— the three Vitalizing 

Forces of a business—are not to be had merely by providing 

“good working conditions” and by paying employees what they 
regard as fair. 


To the contrary, it is usually the satistying of UNVOICED desires 
on the part of employees that makes all the difference! 


Consider, for example, how urgent are the following desires in 
your OWN mind— whether you report to a minor executive or 
directly to the stockholders... 


—the desire to be proud of the company you work for... 


—the desire to feel that your company is alert, progressive, 
eager to render the finest possible service ... 


—the desire to feel that you are essential to the full success 
of the undertaking ... 


—the desire to feel that your services are valued and 
appreciated. 


In the light of increasing strife in industry, we suggest that the 
most important task of Management today is to present its own 
true story TO ITS OWN FAMILY OF WORKERS... and in such a way 
that these unvoiced desires will be SATISFIED. 


For many years we at Caravel have been making motion pictures 
to do precisely that. And to do it truthfully ... dramatically... 
convincingly. 


Please read once more that list of “desires.’’ Then—if you feel 
that you have a story to portray that will make for better Labor- 
Management relations in your own company-—vwrite us a brief 
letter. Perhaps we can be of help. 


CARAVEL FILMS 


INCORPORATED 






New York « 730 Fifth Avenue « Tel. Circle 7-6112 






















djustment to post-war reconstruction has always 
been difficult. It was difficult in 1865 and in 1918, 
and it’s not easy in 1946, but we did it before, and we 


can do it again. 


The resources of no other country can match ours: 
Resources of raw materials, manpower, inventive genius 
and, America’s greatest asset, inexhaustible resources 


of courage and confidence in the future. 


We of Wilding know that business and industry are 
looking ahead with faith and optimism. Month after 
month since war's end, we have counselled with more 
of our clients on visual media to promote sales in 
expanding markets, furthering their plans for produc- 
tion so vast that it would be fantastically bold anywhere 
but in the United States. 


Creators and Producers 


of Sound Motion Pictures 
for Commercial, Educational 


and Television Application. 


a 


Wilding Picture Productions, Ine. 
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Supervisors’ conference, Caterpillar Tractor Co., views a new 
Filmosound-projected training film. 






PPOSE you’re selling bulldozers, or graders. You can’t slip a bull- 
dozer into your brief case when you visit a prospect, but you can 
show him motion pictures of a bulldozer in action! 





Caterpillar Tractor Co., one of the world’s largest manufacturers of 
tractors and earth-moving machinery, uses motion pictures not only to 
sell, but also for sales training, employee training, dealer meetings, 
and operational instruction. 


There are 14 photographic departments in “‘Caterpillar’s” Peoria, IIl., 
plants. For much of the motion picture work, Bell & Howell equipment 
is standard, including the B&H Professional Camera, B&H Eyemo, 


B&H Filmo, and Filmosound Projectors. 


HOW MOVIES CAN WORK FOR YOU 


Send today for the new Bell & Howell booklet, ““Movies Go to Work,” 
a full exposition of how movies can speed training in industry, put new 
life into promotion programs, give your salesmen a powerful selling 
tool. At the same time, get our Filmosound Library Catalog, which lists 
thousands of films ideally suited to “filling out” programs built around 
your main subject. Just clip the coupon to your letterhead. 


Bell & Howell Company, Chicago; New York; Hollywood; 
Washington, D. C.; London. 





OPTI-ONICS—products combining the sciences of OPTics ¢ electrONics ¢ mechaniCS 





PRECISION-MADE BY 
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NEW, IMPROVED FILMOSOUND 179 


Typical of the new B&H equipment is the 
Filmosound 179, a 16mm. sound-on-film pro- 
jector built in the same tradition that makes 
B&H the preferred studio equipment of Holly- 
wood and the world. 


BELL & HOWELL COMPANY 
7108 McCormick Road, Chicago 45 


Send without charge a copy of the new booklet, ‘Movies 
Go to Work,"’ telling how movies can go to work for us; 
also the Filmosound Library Film Catalog. 


Firm 





Address 
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SINCE 1907 THE LARGEST MANUFACTURERS OF PRECISION EQUIPMENT FOR MOTION PICTURE STUDIOS OF HOLLYWOOD AND THE WORLD 
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News and Comment on Events 
in Production and Distribution 


%e Sale of the Atlas Educational 
Film Company of Oak Park, IIl., 
pioneer producer of educational and 
industrial motion pictures, to a new 
corporation of the same name or- 
ganized by F. S. Yantis and Com- 
pany, Chicago investment bankers, 
has been announced. An expanded 
program, including purchase of new 
equipment and modernization of 
studio facilities, is planned. 

Mine J. Eckuarpt, formerly as- 
sociated with the Eastman Kodak 
Company, will head the new corpo- 
ration as president. A. B. Ren and 
C. A. Reum, both of whom have 
been active in the management of 
the old company for many years, 
will be vice-president and secretary. 
KENNETH LINEBERRY, a vice-president 
and director of F. S. Yantis and 
Company, is treasurer, and E1nor 
Borup, assistant treasurer. 

Directors of the new company, in 
addition to Mr. Eckhardt and Mr. 
Lineberry, are: G. Marshall Borg of 
Borg, Erickson Corporation, Chicago; 
Louis S. Hardin, partner of Pam, 
Hurd and Reichmann, Chicago at- 
torneys; and F. S. Yantis, President 
of F. S, Yantis and Company. I. R. 
Rehm, president of the old company 
and founder of Atlas Films, will con- 
tinue to serve the new company in an 
advisory capacity. 

Subscribers to the capital stock of 
the new company include, in addition 
to F. S. Yantis arid Company; George 
W. Borg, president of the George W. 
Borg Corporation; Commander D. O. 


(CONTINUED ON PAGE FOURTEEN ) 
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National Magazine of Audio-Visual 
Aids to Industry and Education 


Issue Two Volume Seven 
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* CONTENTS 


Time for Definition 

Report on the Victory Loan . . 

Audio-Visual Center 

Training 25,000 Salesmen .. . : 

Bulova’s Visual Training. . . . 

Pictures Serve Wide Field .. . 

Heating Industry’s School . . . 28 
° ° . 


Issue Two, Volume Seven of Business Screen, the 
National Magazine of the Audio and Visual Aids, 
issued by Business Screen Magazines, Inc., 157 East 
Eric Ly ~ Chicago 11, Illinois, on March 1, 1946 
Oo Coelln, Jr., Editor and Publisher; E. T. 
ft Director of Production; Howard Larson, 
Managing Editor Robert Seymour, Jr., Eastern 
Editor, 501 W. 113, New York City. Phone UNi 
versity 4-6670. Subscription: $2.00 for cight con- 
secutive numbers (one complete volume); $3.00 
foreign. Entire contents copyright 1946 by Business 
Screen Magazines 
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100,000,000 
Audience Every Week! 


Latest figures estimate that 100,000,000 
persons attend American motion pic- 
ture theatres weekly. This is a new 
figure reported by Standard and Poor’s 
in a current motion picture industry 
survey. 


General Screen Advertising of Chi- 
cago is set up for the distribution of 
“Minute Movies” (90-foot product 
demonstration films) in 10,627 thea- 
tres in the United States. “Minute 
Movies” pack an amazing amount of 
selling that reaches the eyes and ears 
of an undistracted audience in dark- 
ened theatres where all attention is 
focused on a huge screen. Distribution 
is sold at a reasonable standard rate 
per thousand attendance. 


Leading advertisers, who have used 
Minute Movies, have Ray-Bell Films 
produce their films because we pos- 
sess a technique for this type of film 
production not found in every pro- 
ducer’s studio. 


Other national advertisers for whom 
we've made this type of effective dem- 
Onstration are: The F. W. Fitch Co., 
Allstate Insurance, Anacin, Pyrex 
(Corning Glass Co.), Godefrey Mfg. 
Co., Parfait Sales, Kroger Grocery & 
Baking Co.,— and others. 


Because we've had 36 years experi- 
ence producing motion pictures of 
every description, we believe it will 
pay you to let us discuss your motion 
picture problems with you — whatever 
they are! No obligation, of course! 


If you’re thinking of a slide film, 
sound, silent, black and white, or color 
— may we serve you? We have a most 
competent and understanding staff of 
skilled people at your command. 


RAY-BELL FILMS, Inc. 


2269 Ford Parkway * St. Paul 1, Minn. 
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Three-Dimensional Selling 





Po, 


Sight . .. Sound ... Motion... You enlist each of these dimensions 

in your sales task force when Sono-Vision Cabinet Projectors are part 

of your program. Containing projector, speaker, amplifier, 

screen, and all controls in one mobile cabinet, Sono-Vision translates 
sound motion pictures into the most persuasive sales and advertising 
weapons you have ever used. 

Sono-Vision requires no darkened room... no set-up time. . .no operator. 
One push-button starts it, another stops it — or it will operate 
continuously without an attendant. 

With Sono -Vision presentations, you can use the three-dimensional 
power of sound motion pictures in dealers’ display rooms, at retail points- 
of-sale, in transportation terminals, in personnel training programs. 


WRITE FOR DESCRIPTIVE, FULLY-ILLUSTRATED BOOKLET! 


Industri, S; 
y Sncoprorated 
TELL AND sett With SONO-VISION DEPT. 202, 4100 FULLERTON AVENUE, CHICAGO 39, ILLINOIS 
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The new audio amplifier delivers 20 watts of power 
with less than 5% harmonic distortion—designed 
to the same exacting standards as RCA’s profes- 
sional 35mm. sound motion picture equipment. 
RCA Sound Stabilizer maintains smooth, uniform 
film speed for sound take-off—assures sound repro- 
duction at originally recorded pitch. 

Exciter lamp and sound scanning carriage die-cast 
in one piece for permanent accurate alignment— 
hinged for easy cleaning or replacement. 
Extra-large 16-tooth film sprockets with reversible 
teeth—for long film life and very easy threading. 
The new RCA 2-inch F1.6 COATED projection 
lens—furnished with Model PG-201 Projector—for 


NINE-STAR PERFORMANCE with the 


Engineered specifically for 
true sound reproduction and brilliant illumination! 


t 


¥ 


tr 
x 


brilliant, clear and sharp pictures in full color, as 
well as black and white. 


Brilliant and uniform screen illumination is assured 
by the large two-element condenser lens, silvered 
reflector and efficient, coated projector lens—de- 
signed for projection lamp sizes up to 1000 watts. 


Professional Theatrical Framing assures continuous 
optical alignment for any film—keeps the picture 
on the screen. 

Exclusive ‘““Even-Tension” take-up assures automatic 
and uniform film take-up action—requires no ad- 
justment for take-up or re-wind. 

Completely removable, swing-out picture gate—for 
easy threading and cleaning. 


For detailed information on the new RCA Sound Film Projector, send for descriptive booklet. Write today to 
Dept. 20-B, RCA 16mm Projectors, Radio Corporation of America, Engineering Products Division, Camden, N. J. 


RCA 16mm PROJECTORS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DIVISION. CAMDEN. HN. J. 
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THE FINEST I!N REEL ENTERTAINMENT 




















Complete, originally illustrated visualizations 
of 3 outstanding classics in FULL COLOR 


2" x 2" Slides (Approximately 120 slides. May be purchased in 
full set or four parts) 


35mm Slidefilms (Approximately 120 frames) 


New in conception and treatment, these PICTOREEL productions afford students 
the opportunity to visualize period costume, architecture, manners, as well as the 
pageantry and adventure of the stories themselves. 





hh 


IVANHOE TREASURE ISLAND THREE MUSKETEERS 


... by Sir Walter Scott. High- ... by Robert Louis Stevenson. ... by Alexandre Dumas. The 
lights of the story have been As Jim Hawkins relates his ex- whole panorama of 17th Cen- 
condensed into a fascinating periences, the magic of the tury France is captured by this 
production. story is vividly recreated. exciting visualization, 


f 5 
NOTE: We do not offer these visualizations as 
substitutes for textbook study, but rather as a stim- 
ulus toward further reading and research. These 
visual aids are a modern tool to be used by the 
teacher for more interesting development of the 

courses in question, ] 














AT YOUR DEALER, OR ORDER BY COUPON 












































2"' x 2" Slides 
t 35mm | 
' Slidefilms Full Set Part i 
I IVANHOE , 
B  TREASURE ISLAND i 
puedo o 
4 THE THREE MUSKETEERS = 
2°" x2" Slides — full i DL Aichi aupiGaseewebew 6050 bedeenee6b60uredeeeetdeocecedéaneneee ° 4 
set (approximately 120 I a Ce ed uinsethemroncibeibe . t 
slides), $15.75... or, Be oat, er oe ook ea a, ‘ih MI co ons Pach ¥ 
four ports, at $4.25 9 Check 0 Money Order ¢.0.0. 0 \. Te ee 


each part. TOREEL Home /Aovies 


® black-and-white, 
lémm sound, témm 


moe §6PICTORIAL FILMS, Inc. iim 


plete. 


R.K.O. BUILDING RADIO CITY 20, WN. Y, 
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Color Correct—16MM prints in 72 hours. 
Fast! Yes—but delivery guaranteed. 


Full fidelity of sound and definition 
often exceeding the original. 


For superior work—ahead of time— 
“Byron-ize” your prints. 


Lyporw 


the most complete 16 MM sound studio in the East 


Studio: 1712 Connecticut Ave., N.W. Phone Dupont 1800 
Washington 9, D.C. 
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Bring Your Factory to Your 
Field Organization with 
16 mm. Sound Motion Pictures 































In these days—with new sales and field 
personnel beginning their work in many 
places—there is no better method of “‘get- 
ting your factory story across’ than 
through 16 mm. sound films. Dramatic 
pictures employing sound, motion—and 
color if necessary —are the best substitute 
for extended visits to the home plant. 
They drive home indelibly to dealers, 
salesmen, distributors, field representa- 
tives—and consumers, too—the story of 
the physical plant, equipment, manufac- 
turing processes, management and prod- 
uct features. They stimulate enthusiasm, 
loyalty and greater efficiency. 

Ampro 16 mm. projectors are being 
used by leading industrial concerns—not 
only for spreading the factory story— but 
for utilizing 16 mm. films for many types 
of sales, advertising, training and per- 
sonnel work. 


Illustrated here is the new Amprosound Premier 
10—offering superb tone quality, brilliant illumi- 
nation, centralized controls—and many other ex- 
clusive war-tested features. Write for complete 
descriptive circular giving prices and full details. 





AMPRE 


8 mm. silent...16 mm. silent... 16 mm. 





Ce 7, sound-on-film...16 mm. arc 
py =e ER. | AMPRO CORPORATION * CHICAGO 18 projectors .-- accessories 


mm. motion picture 
broyectors. A General Precision Equipment Corporation Subsidiary 


























G-E PROJECTION LAMPS 
are now available in quantity 


(in 300-watt size and larger) 


° Get the G-E lamps you need! 


e Have all the ““spares”’ you want! 





Here’s why you'll want to be sure they’re G-E 


| G-E Projection lamps are designed to fit the 3 They’re precision built and rigidly inspected. 
specific optical needs of equipment using them. That means uniformly dependable performance 
from replacements. 
? They have differentially coiled lamp filaments (on 

most popular sizes). That means more light—more 4 General Electric lamp research is constantly at 


uniform screen brightness. work on further improvements. 


G-E LAMPS 


GENERAL @ ELECTRIC 
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The Preferred 
PROJECTORS 


The selection by all branches of the Armed Forces of thou- 
sands of S.V.E. Projectors is further significant proof of the — 
superiority of S.V.E. equipment for showing 2” x 2" slides 
and slidefilms. S.V.E. Projectors are also widely preferred 

_ by civilian users. They are standard equipment in all of the 
leading sound-slidefilm units. 


SOCIETY FOR VISUAL EDUCATION, 


A Business Corporation 


O00 BAST OHIO SYIREEt & CHtGeee Oo th, lites 
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Advertisement 


Slide Film Program Proves 
Educators Want Visual Aids 


Modest beginning of a slide film pro- 
gram which supplied vocational agri- 
cultural schools with one film to ex- 
plain maintenance of farm machinery 
has now developed into a service de- 
manded by hundreds of educators in 
the field. 





THE COMBINE 


PRINCIPAL OPERATIONS 





When John Deere Educational De- 
partment made their first slide film on 
“The Combine”, and anhounced its re- 
lease, the returns were far more than 
had been anticipated by those who 
cautiously planned the slide film proj- 
ect. The first production created the 
earnest request from teachers for ad- 
ditional subjects so slide films were 
prepared on “The Corn Picker” and 
“The Repair and Adjustment of Mow- 
ers” and “The Farm Tractor”. The 
story of each subject is handled to 
cover not just the John Deere imple- 
ment, but is general enough to teach 
the young future farmer how any 
make of that particular implement may 
be repaired and maintained for effi- 
cient operation. 


New Heating Control Method 
Introduced With Slide Film 


When Minneapolis-Honeywell intro- 
duced their new apartment type of 
heating control, they did so with a 
sound slide film telling the complete 
story in 22 minutes. 





An 85-frame sound slide film, using 
as narrator Cedric Adams (well known 
CBS announcer), presented the prob- 


lem facing apartment owners and 
managers in solving the heating ec- 
centricities of tenants. The method of 
Minneapolis - Honeywell _ installation, 
and how the system pays for itself in 
savings, is fully explained in an inter- 
esting visual manner. 

In both of these programs (only two 
of our many productions) our creative 
and art departments played a most im- 
portant role in giving the client top 
results. That's our goal each time we 
bring to a conclusion a slide film, or 
motion picture production. 


RAY-BELL FILMS, Inc. 


2269 Ford Parkway * St. Paul 1, Minn. 
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Van Ness, U. S. Naval Reserve; Ed- 
win F. Deicke, president of the Sub- 
urban Casualty Company of Wheat- 
on; Louis S. Hardin, partner in Pam, 
Hurd and Reichmann, Chicago attor- 
neys; R. J. Lorenz, Chicago Furnace 
Supply Company; George S. Halas, 
Football 
Club; James W. McAfee, president, 


president, Chicago Bears 
Union Electric Company of Missouri; 
William H. Miller, vice-president of 
the City National Bank Trust 


Company of Chicago; Paul F. Am- 


and 


ling, Amling Brothers, Chicago flor- 
ists; Russell B. Young of Hill, Black- 
ett and Company, Chicago advertis- 
ing agency; A. D. Huesing, president 
of A. D. Huesing Bottling Works, 
Rock Island, Ill.; Louis E. Skolnik 
and Mitchell I. Ellin, public account- 
ants; Maurice Kamm of Kamm, Grig- 
lick and Kamm, Chicago attorneys; 
and Herbert S. Schelly, tax account- 
ant. 

One of the pioneers in the indus- 
try, Atlas during its 32 years of exist- 
ence has produced pictures for many 
of America’s leading corporations, 
trade associations, civic organizations 
and government agencies. Unfinished 
the books is the 


greatest in the company’s history. 


business now on 


Joins Film Associates 


+ Jerrotp A. Swank left his post as 
editorial branch chief of the Motion 
Picture Section of the Army Air 
Forces’ ATSC at Wright Field, Ohio, 
on Feb. 15, to become director of 
production for Film Associates, Inc., 
Dayton, Ohio, producers of slide 
films and motion pictures. He will 
also and 
advisor to the 
Standard Register Company. 


serve as slidefiilm motion 


picture production 


Cullen Landis to Sarra, Inc. 
* J. Cutten Lanois, recently re- 
from the U. S. Army after 


nearly four years of film-making for 


leased 


the Signal Corps, has been appointed 
producer-director of commercial mo- 
tion pictures for Sarra, Inc. 

Mr. Landis, who as a major, com- 
manded a photographic team with 
the 96th Infantry 
Philippines and later served as photo- 
graphic officer of the U. S. Tenth 
an experienced executive 


Division in the 


Army, is 
in the field of commercial films as 
well as a former Hollywood leading 
director. He will be in 


man and 


charge of all commercial training 
film production for Sarra. 


He has with the 


motion picture industry since 1914, 


been associated 
when he began as prop boy and 
assistant cameraman for early Cali- 
fornia film companies. Mr. Landis 
early turned to acting and went from 


leads to serials, Westerns 


juvenile 
and then to stardom. He appeared 
for almost every studio in Holly- 


wood, and opposite all of the femi- 
nine stars of the silent screen. 
From acting he stepped naturally 
to directing and found time for two 
stage plays with Marjorie Rambeau. 
He played the lead in Warner Broth- 
ers’ first but 
the emphasis in that field on musi- 
cals at the time he joined vaudeville 
In Detroit he 
witnessed work being done on sound 


feature “talkie,” with 


for a two-year tour. 
motion pictures for commercial pur- 
and left the 
new field. When he returned to pic- 
tures it was not to star in entertain- 


poses, stage for this 


ment films, but to produce motion 
pictures for sales, training and ad- 
vertising fields. Since his entry in 
this field he has directed pictures for 
known 


nationally corporations in 


United 


industry. When the 


every 










Demonstrate 

your product 

to MILLIONS! 
~- 


~- 


with 


Minute Movies. 








Report on Distribution 
% Now in preparation by the 
Editors of Business ScREEN is a 
complete factual study of the 
facilities, services and case his- 
tory results achieved during the 
past ten years in the fields of ad- 
vertising and industrial film dis- 
tribution. 
Introductory articles gleaned 
from this study will begin to ap- 
pear in early issues. Watch for 


them! 











States entered the war he joined the 
Army to prepare training films until 
sent overseas. 

He will headquarter at Sarra stu- 
dios in New York, Chicago and 
Hollywood. 


* 





in 10,627 THEATERS! 


To advertisers who cry: “If we could only demon- 
strate the features of our product on a mass basis, 
our selling problems would be no more!”—here is a 
tested, proved solution. Through the medium of ad- 
vertising motion pictures—now available on regular 
schedules in approximately 11,000 of the 18,000 
motion picture theaters in the forty-eight states—you 
can obtain millions of low-cost demonstrations. 


These MINUTE MOVIES combine color, motion and 
sound to create a dramatic, living presentation of your 
sales story. In one minute they pack an amazing amount 
of selling that reaches the eyes and ears simultaneously! 


MINUTE MOVIES reach an undistracted audience, in 
darkened theatres where a// attention is focused on 
a huge screen. They can be purchased on a pattern 
that matches your distribution. They are sold at a 
reasonable standard rate per thousand attendance. 


Leading national advertisers, who appreciate the 
value of extensive demonstrations, are now booking 
MINUTE MOVIES through this organization which 
has handled all phases of the operation for many 






GENERAL SCREEN ADVERTISING. INC 


years. For case histories, rates, and full information 
on MINUTE MOVIES telephone or write today. 


a 


NATIONAL HEADQUARTERS FOR MINUTE MOVIES 
500 Fifth Avenue, New York City 18 


2300 Wrigley Building, Chicago 11 
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EASY. oe ya een eae 


that's how easy it is to 
thread the new 
DEVRY 16mm. 


Sound-on-Film Projector 


Conveniently accessible, free-moving controls make it easy for anyone to 
thread the new DeVRY 16mm. Sound-on-Film precision projector. A 12-year- 
old (following DeVRY’s simple, clear direction chart) can easily and speedily 
thread, frame and focus a DeVRY. 
DeVRY motion picture projection is kind to the eyes . . . Its sound is 
“Nature-Real.” Those who own them say, “Your best buy is a DeVRY.” 
Self-contained in two easily carried, matched cases, DeVRY Projector and f 
Sound System combine the best features of portable equipment with the 
stamina and stability of theater projectors. DeVRY portable units are built 
by those same master craftsmen who build DeVRY professional equipment 
for Hollywood and the world’s finer theaters. . 4 
DeVRY’s roster of users for commercial purposes — which includes Ford, % . ) SOUND-ON-FILM 
Firestone, International Harvester, Allis-Chalmers, etc. — isa “Who’s Who of PROJECTOR 
American Business!” A pe MODEL pe tig 
Specifically designed and built for sound film projection, your new DeVRY ; 
(1) projects both sound and silent films; (2) it projects both black and white 
or natural color without extra equipment; and (3) used with microphone or 
turntable, its separately housed 25-watt amplifier and sturdy 12-inch electro- 
dynamic speaker afford portable public address facilities, indoors or out. 























35mm. PROJECTORS TO COUNT ition, eal fr Auditoriums in which projector 
ON FOR A PERFECT SHOW 
3. 


DeVRY PORTABLE — 35mm. Sound-on-Film 















For Auditorium, Assembly Hall and Company projector with 1000-watt Mazda illumination. 
Theaters — where 35mm. films are to be shown — Two matched casés — projector in one — ampli- 
get the facts about your best buy — the DeVRY: fier and speaker in the other for exhibiting reg- 


ular 35mm. Hollywood film releases wherever 


1. DeVRY Theatre Projectors — the’ big, rugged audiences might gather. 


DeVRY 35mm. precision projectors (illustrated) 


— that made famous the slogan “A Great Pair FREE: “PRODUCTION POINTERS ON 
to Draw to For a Full House” — with Arc Lamps PROMOTION FILMS” 


and sturdy base for permanent installation — 





. Reprint from INDUSTRIAL MARKETING for January, 1946. A 
models that are setting new performance stand- specially prepared and elaborated article based on substance of talks 
ards in the world’s finer theaters. FIOLMES FILMS. “Meets Dev aY y=. td ot got oa 

2. DeVRY TRANSPORTABLE — 35mm. Sound- iar copa at’ “PRODUCTION POINTERS” end other colorful litera. 
on-Film Projector with 1000-watt Mazda illum- No Fo aan ie Othe Pe a ee 













Production of Motion Picture Sound Equipment. In C anada, contact Arrow Films, Ltd., 43 Victoria St., Toronto, Ontario, Canada. 


<<. ._ DeVRY CORPORATION, 1111 Armitage Ave., Dept. BS-C3 L 
as ae Chicago 14, Illinois ot 
Sa | Gentlemen: Please send latest catalog of Audio-Visual Sales & Training aids. | 4 

4 the field of | Please send “Production Pointers” and names of Producers. | 4 
sual Education We are interested in 35mm. transportable & theater motion picture 4 

a ] sound equipment. l 

MOTION PICTURE CAMERAS AND PROJECTORS 

| Name —— I 

| Business | 

5-TIME WINNER | Address | 

DeVRY ALONE has Earned FIVE Consecutive Cit S 
Army-Navy “E's” for Excellence in the | a Se gr | 


a a a ll 


AND IMPROVERS OF PORTABLE MOTION PICTURE PROJECTORS 
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. . from the start! 











Your motion picture or slide film must be right ... from the start! The results to be 


obtained from your film depend upon how well it meets your specific needs; how well it employs the 


techniques of the screen to tell your story. 


When the cameras roll...in the studio, in your dealer’s showroom, in a corner of your factory .. 


your film is almost finished. The camera’s job is to record the result of weeks of research, of planning 
and preparation. 


What counts most is the time and effort, the intelligence and initiative that go into the investigation of 


your problems... the detailed research that gives us an understanding of your methods of opera- 


tion... the creative labor which develops the shooting script and plans every phase of production. 


Ideas, experience and know-how are the vital ingredients in every effective script...in every success- 


ful production. Ideas, experience and know-how are our stock in trade! 


165 WEST 46th STREET *K NEW a 19, M. FT; 
3010 BOOK TOWER *® DETROIT 26, MICHIGAN 
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The Responsibilities of Business to Education 


America’s Debt to Education 


The Chamber of Commerce of the United States 


HE DEBT OF AMERICA to the profession 

of education is astronomical, But for a 

number of years, it seems to me, we didn’t 
even acknowledge that debt, much less make any 
effort to pay it. 

I think times have changed. I truly believe that 
there is more interest being shown in education 
by laymen today than ever before. We in business 
sense that. Business is learning and learning fast 
that education is good investment. 


We're learning that good education is good 
business. Ideally, I suppose, we should be interest- 
ed in good education without regard to its value 
as an investment and without regard to the re- 
turns we get from it. But that isn’t the American 
way. We Americans play everything to win. The 
secret of our success is our innate urge to ap- 
proach everything from the practical standpoint. 
It's a good way, because it seems to create an 
ideology of idealism as it goes along. 

As a matter of fact, there’s no truth in the old 
story that the best poetry is written by starving men 
in chilly garrets. On the contrary, the best poetry 
seems to have been produced by men in reasonably 
comfortable circumstances who had a strong streak 
of practicality in them to match their flights of 
fancy. 

The committee on education in the Chamber 
of Commerce of the United States is composed 
of practical business men. The chairman is Mr. 
Thomas C. Boushall, a banker from Richmond, 
Virginia. I think I am thoroughly justified in 
saying that Mr. Boushall and his colleagues on 
his committee have made a tremendous contribu- 
tion to education in the last few years. 

In 1944, the committee began to feel that 
business and education had grown too far apart. 
It felt that this was a bad state of affairs, because 
both are integral parts of our economic structure. 
They need each other. Business needs trained 
workers which only education can supply, and 
education must have operating funds which busi- 
ness can provide. It seemed imperative to the 
committee that a better understanding was defi- 
nitely demanded. 

The committee launched a study to see if there 
was any positive relationship between the eco- 
nomic status of people and the educational level. 
What it found out was highly interesting, highly 
informative and highly useful. It compared a num- 
ber of countries throughout the world, and it found 
that high income and high standards of living 
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inevitably accompanied high levels of education 
and technical skill. 

It discovered that even in countries which are 
short on natural resources but abundant with 
good education that the living standards were 
high. 

And the same pattern held true in a compara- 
tive study among states and cities in the United 
States. 

Wherever higher incomes prevailed, they were 
inevitably hand in hand with high levels of edu- 
cation. People in areas which are strong education- 
ally paid higher rents, they made more per capita 
retail purchases; they subscribed to more maga- 
zines; they had more telephones. And fewer men 
were rejected by the Selective Service. They were 
healthier. 

The net result of all that is this: Education 
can contribute hugely to our expanding economy 
by increasing the productive capacities of people 
so they can earn higher wages. An ever-expanding 
economy is what we've got to have if we expect 
high levels of employment, reasonable prices and 
general prosperity. This means more consumers, 
and more consumers consuming more things. The 
only way to get more consumers and to have 
more consumers consuming more things is to 
train them into those wants and to educate them 
to earn enough money to fulfill those wants. 


We have only to look at our own figures 
to see that our economy can be greatly expanded. 
If we lift incomes and increase wants, the economy 
is bound to expand, and education is the answer 
to the question of how to lift incomes and increase 
wants. The greatest natural resource of any na- 
tion is the capacity of its people to be educated. 

In our study of educational levels in foreign 
countries we found some amazing contrasts, Den 
mark, for instance, is practically devoid of natural 
resources. But Denmark, from a per capita stand- 
point, is actually better off than the United States, 
rich as we are in natural resources. Switzerland 
has no oil, no coal, no minerals, no productive 
forests and little tillable land. What land it has 
is mostly up and down, But the Swiss have an 
economic status which matches our own. 

Both Denmark and Switzerland have high 
levels of education. 

Then we turned to some countries overflowing 
with natural resources. Colombia in South Amer- 


*from an address before the American Association of School Adminis 
trators, March 14, 1946 





ica, for example, teems with resources—rich mines, 
rich forests, rich soil, It has nature’s own power 
lines in the form of waterfalls. But rich Colombia 
is poor—pathetically poor in per capita wealth 
and individual income—and Colombia’s education 
level is very, very low. 

Wherever the committee cast its lines for facts, 
it found the same story, the story of high living 
standards hand in hand with high education 
levels. And, always the reverse of it too. Low 
standards of living, low education level. 

Naturally, the committee did not make its 
comparisons between nations with any thought 
of pointing scornfully to those with low standards. 
It merely wanted facts, and it got them. It wanted 
the facts to check its findings in this country. 
It’s essential interest was this: What can we do 
here in our country to lift the standard of living 
in those sections where it is now much lower than 
it ought to be? 


What would it mean to us to have a 
fully developed economy at home? That is our 
fundamental economic interest. We want and 
expect to seek foreign trade, of course. I think 
we will have a greatly expanded foreign trade 
in the next few years. It will be profitable to us 
and profitable to those with whom we trade. But 
expand foreign trade as we will, it is still the 
frosting on the cake. The solid slices with the 
real nourishment for the ever-hungry economic 
machine are found right here at home. 

We talk a lot about the things we have. We 
like to recite the fascinating figures of how many 
telephones we have; how many cars we have; how 
many iceboxes and how many bathtubs, And 
that’s well and good. But we don’t always talk 
so gayly about the thousands of Americans who 
don’t have telephones, or refrigerators or radios 
or even enough to wear and an adequate diet. 

I am inclined to think that most Americans 
who don’t have those things really want them. 
They know about them. That would not be true 
in some countries with low incomes per capita. 
There are hundreds of thousands of people in 
this world who never heard of a refrigerator, 
much less have ever seen one. We here, on the 
other hand, can be pretty sure we can look to- 
ward expanding our economy in a setting of 
people who want advantages and conveniences 
and know what they want. 

Mass advertising on the radio reaches even 
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those who don’t own radios but who hear them 
in corner stores and at neighbors’ homes. Mass 
radio advertising and mass billboard advertising, 
plus mass magazine advertising abundant with 
pictures reaches those who can’t even read, telling 
its story in word and sketch and photograph. We 
will anticipate little trouble drumming up wants. 

The capacity of our own people to consume 
hasn’t even been half-way fathomed. The power 
of the people to consume, however, is limited, and 
we can check its limitations from year to year. 
The power of consumption is limited to the cur 
rent income from personal effort or from invested 
funds, 

If we want to increase the power of the people 
to consume, we. must increase the income. The 


question is how? 


How in the world can we 
when 


increase in 
comes every now and then somebody 
invents a machine which does the work of a 
hundred men? How can we have a constantly 
expanding economy if we have recurring sieges 
of unemployment? Haven't we become slaves to 
the machine and made the machines our masters? 

Look at the American farmer, He’s a case in 
point, some people will say. During the war our 
farmers greatly increased their production and 
did it with far less help than they had before the 
war. 

That is all very true, and farming isn’t going 
back to methods outmoded by a more extensive 
use of machinery. That means farming can’t absorb 
more and more workers. 

Is this something to be frightened about? It is 
not. It just sounds that way. It sounds a little 
frightening to recall that a man with a bulldozer 
can move more earth in one hour than 20 men 
can move by hand in one day. What becomes of 
those other 19 men? 

Industry—our economy—absorbs them, and the 
strange law of economy finds more men working 
at vastly increased rates of pay and for shorter 
hours where there are more bulldozers than ther: 
are picks and shovels, The housemaid in a well 
equipped home; the farm laborer on a mechanized 
farm, the very street sweeper, indeed, earn more 
today than their harder working predecessors of 
yesterday. 

But to get along in this age of ever increasing 
complex machinery, our workers must be trained to 
handle it, educated to handle the machines and 
themselves. We are by no means up to where we 
ought to be, but the educational level of our 
people has risen tremendously since 1900, and so 
has our income. In 1900, our total earnings were 
sixteen billion dollars. In 1930, it was eighty billion 
Five times as much, but our population had in 
creased only 30 per cent. And in 1945, the national 


income was one hundred eighty billion—twice that 






of 1930. All along we have been developing new 
machinery, but as we developed new machinery, 
we have developed new skills, a better trained 
population—a better educated one. 

The two factors go together like an axe head and 
an axe handle. Neither one is much good without 
the other. 

I have talked a lot about technical skills, so 
much, perhaps that you may suspect I want a na- 
tion of mechanics with no other interest except 
running some noisy machine. But that isn’t so. 
Business men though we may be, we are not over 
looking the cultural side of education. Again, it’s 
because the cultural side is good business too. 
Suppose we could teach a given number of workers 
how to earn more money than they ever earned 
before, but in the process we failed to teach them 
the desire to want anything but the creature 
comforts? It’s cultural education which fosters the 
desire for more travel, for more books, for more 
theater-going, for more music, for better churches, 
for more artistic homes. And the production of all 
these things is highly important in our economy— 
just as much so as the production of gadgets in 
some factory. 

It seems important to me that the process of 
raising technical skills and cultural appetites must 
be brought to the whole people and not reserved 
for a chosen few. 

Even among our so-called liberal thinkers of a 
few generations back, there was a concept that 
only the prospective leaders of the people should 
be educated. The broad mass was to remain ingo- 
rant and expected to be blissfully happy in their 
ignorance. This was supposed to be a good eco- 
nomic argument too. Out of the broad and unen 
lightened mass, the leaders found cheap labor. 


But how thin that argument looks today. Today’s 
business man knows that the worker—the pro- 
ducer—is also a customer. The shoe factory owner 
in this day and age who doesn’t reflect on the 
fact that his own workers buy the very product 
they make and are his customers as well as his 
employees ought to go back to making moccasins. 
[f all labor was cheap, who would do the buying? 

But you can throw all of this right back at 
me, I know. 

You can point to a long and dreary list of 
places right here in America where the amount 
spent on education is absolutely pathetic. You can 
point to underpaid teachers, to schools which are 
nothing but shacks. You can point to communities 
which seem absolutely satisfied to keep their edu- 
cational levels down to a standard appropriate 
perhaps to two hundred years ago. 

How are we going to arouse the whole people 
of today that education is the best investment for 
a prosperous tomorrow? 

We aren’t going to do it by passing a string of 
laws. Laws never accomplish that which the will of 
many people is against. We can’t choke education 


ABOVE: 


NATIONAL FILM BOARD PHOTOS 


down craws which have no appetite for it. Com- 
pulsion never accomplished anything in this coun- 
try or anywhere else, particularly here. 


The way to improve the educational level 
in this country is by education. That’s your job, 
and it’s my job, It’s a job of salesmanship. Over 
and over and over, we have got to tell the story 
that a high level of education means a high stand- 
ard of living. Over and over and over we must 
teach that prosperity and an informed, intelligent 
citizenry go hand in hand. Seven times seven times 
we must teach that education is good investment. 

Does this sound like an impossibly idealistic pro- 
gram? I don’t think so. We start with this fact: 
Everyone—even if the interest is casual—has an 
interest in schools. The man without children re- 
members his own school days. The man with chil- 
dren lives them over again—frequently twice if he 
lives to have grandchildren. If he takes no other 
interest in education except to compare the modern 
trend unfavorably against the way it was in his 
childhood, at least he has an interest. He’s ripe for 
a good argument, and he'd probably enjoy one. 
Make a convert out of any critic and you have 
created the strongest colleague you could have. 

But let’s be specific, Let’s approach this process 
of educating the country on the value of education 
with all the scientific viewpoint of the public rela- 
tions man. That’s what it is—a job of public rela- 
tions, which in its turn, is salesmanship. 

We need to put a little more oomph in educa- 
tion. It is a field packed with the dramatic and 
glamour too, if you like the word. 

I hope, for one thing, that you and all other edu- 
cational groups will invite more and more business 
men, professional men, farmers, labor leaders and 
housewives to attend your gatherings. Let them 
criticize if they want to. They'll like you if you do 
that. It’s the first step toward understanding. 

Let’s see if we can get some fiction writers inter- 
ested in wrapping some words about plots laid in 
schools with the characters teachers and school ad- 
ministrators. Let’s play along with the men and 
women who write magazine articles, remembering 
always that these people, like the novelists, have 
got to have a story. That means meeting their pry- 
ing questions with honest answers, refusing to take 
offense at their occasional jabs and jibes. That 
means laying the facts right out on the table and 
holding back nothing. 

And let’s keep our story simple. Let’s tell it in 
language people understand. I don’t know that 
there is, but if there is any gobble-de-gook in the 
trade of education, get rid of it. Let’s take a little 
lesson from the comic strips. They count their read- 
ers in the umpty millions. A catch phrase created 
today by Milton Caniff in Terry and the Pirates 
or another by Fred Lasswell in Snuffy Smith and 
Barney Google is tomorrow’s pet expression. Mean- 
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while, the allegedly erudite journals count their 
readers in small numbers. 

We cannot sell the value of a high level of edu- 
cation without getting down to the level of the 
man in the street. This takes level thinking. Look 
at the Community Chest movement. For its char- 
itable and social welfare purposes, it takes in many 
times over what individual agencies used to get by 
individual solicitation. Somebody with a good sense 
of human nature sold the idea that people would 
be more apt to contribute if they were bothered 
only once by a solicitor who represented all agen- 
cies instead of by 15. And it worked. 

You can count on the motion picture to do its 
part. I am rather new in that business, but I have 
been impressed at the tremendous strides in the 
field of the “educational film.” Naturally, one 
thinks first of all about motion pictures in terms 
of entertainment. But the motion picture is also a 
vehicle of communication through which educa- 
tion is inevitably imparted. I think there will be 
more and more of this as we go along. The value 
of the motion picture to education ought to be 
magnificent. Alone among all the mediums, it has 
the power to re-enact and recreate events which 
otherwise cannot be recaptured. Here, for example, 
is the story of the French revolution. In film, you 
hear it; you see it; there is the story of the Custer 
massacre. You see the Sioux as clearly as the ill- 
fated Mark Kellogg saw them; you hear the rattle 
of musketry, the triumphant shouts of the attack- 
ing Indians, and at last you see Comanche, the sur- 
viving horse, plunging riderless across the prairies, 
carrying with him only a story he couldn’t tell. 

I mention this only as an example of the dra- 
matic appeal which must be combined with a prac- 
tical approach in the solution of this riddle of how 
to sell education. 

To my mind, there is a great story in educa- 
tion—a succession of stories, I think education is 
dramatic. It has everything in it to make it so: 
struggle, pathos, triumph, competition, good humor 
and—interesting people. Just as business needs 
more customers, education needs more enthusiasts. 
For my part, I'll buy it, and what’s more, I'll bet 
we can sell the story. 


Film Couneil is Formed 
¥% Formation of the Film Council of America and 
election of its first chief executive, C. R. Reagan of 
Austin, Texas, was announced in Washington, D. 
C. last month. Full details of the new national 
organization and regional groups are presented 
elsewhere in this issue. First task of the Council 
is revival of a now dormant U. S. film program. 
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16MM VICTORY FILM COMMITTEE REPORTS: 


32 Million See Treasury Films 


HE 16MM FILM PROGRAM of the U. S. 

Treasury which had successively swept to new 

records of audience attendance since its incep- 
tion for the 5th War Loan has now been termi- 
nated with the concluding Victory Loan. The in- 
dustry’s cooperating body, the National l6mm 
Victory Film Committe, has now also been off- 
cially dissolved. 

The total number of screenings achieved in the 
Victory Loan (146,037) was the largest of the his- 
toric Treasury campaigns but the total audience 
of 32,249,408 was more than a million short of the 
33,402,950 record set in the 7th War Loan. A 
total audience well over 100,000,000 was delivered 
to the Treasury Department by the combined re- 
sources of film libraries, projection services, and 
manufacturers in the field. 

In his parting message to the 450 distributors, 
officers and members of the National Committee, 
Chairman D. T. Davis of Lexington, Kentucky, 


we +e 
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Award Treasury Officials 


% Awards of merit were presented to three ofh- 
cials of the Treasury Department’s War Finance 
Division who headed the 16mm film program in 
four war loan drives, at a January 15 luncheon in 
Washington, D. C., attended by representatives of 
all phases of the 16mm industry. 

J. Edward Shugrue, Director of the Division’s 
Motion Pictures and Special Events Section, re- 
ceived a scroll citing him for his contribution to 
the development of 16mm films through the war 
bond showings witnessed by more than 100,000,000 
people. Plaques were presented to Merriman H. 
Holtz of Portland, Oregon, and C. R. Reagan, 
Dallas, Texas, consultants to the Motion Pictures 
and Special Events Section. Reagan aided the 
Treasury program while serving as Assistant Chief 
of OWI’s Bureau of Motion Pictures. 

The awards were made by D. T. Davis of Lex- 
ington, Kentucky, chairman of the National 16mm 
Victory Film Committee, on behalf of the industry, 
the 16mm war bond State Chairmen, and the 450 
distributors throughout the country who took part 
in the war loan 16mm campaigns. 


4 SHUGRUE, 
| HOLTZ AND 
REAGAN CITED 


% Awarding of silver 
plaques to the men re- 
sponsible for the na- 
tionwide 16mm Treas- 
ury campaigns took 
place in Washington 
on January 15th. 
Shown (left to right) 
are J. Edward Shu 
grue, Merriman H. 
Holtz, D. T. Davis 
and C. R. Reagan at 
presentation ceremony. 


called attention to promotional efforts which were 
noteworthy in this campaign. Cooperation received 
from national organizations such as Kiwanis, Lions, 
Rotary, and the American Legion was also cited. 

Most significant of all was the expansion of the 
Treasury 16mm program into thousands of new 
outlets such as Farm Bureaus, Granges, union halls 
and churches. Many such audiences saw 16mm 
sound films for the first time in the history of the 
medium. O. H. Coelln, editor and publisher of 
Business ScREEN was national secretary of the Com- 
mittee and Adolph Wertheimer, national! treasurer. 





16mm Film Showings and Attendance 
Achieved in Victory Loan Campaign 
October 15 to December 31, 1945 


NUMBER OF TOTAL 


STATE SCREENINGS AUDIENCE 
Alabama 846 235,672 
Arizona 413 77.252 
Arkansas 309 41,035 
Northern California 4,949 542,100 
Southern California 10,091 1,845,664 
Colorado 727 105,483 
Connecticut 1,642 364,017 
Delaware 62 9,120 
District of Columbia 1,067 271,519 
Florida 1,439 219,284 
Georgia 2,079 476,126 
Idaho 495 48,203 
Illinois 7,194 1,301,248 
Indiana 8,000 1,100,000 
lowa 1,544 185,576 
Kansas 981 138,025 
Kentucky 519 115,835 
Louisiana 7,478 662,204 
Maine 692 125,882 
Maryland 760 117,275 
Massachusetts 11,262 2,503,656 
Michigan 4,117 824,615 
Minnesota 1,261 196,687 
Mississippi 602 272,617 
Missouri (East) 1,615 210,789 
Missouri (West) 1,739 243,910 
Montana 1,229 191,167 
Nebraska 211 42,012 
Nevada 58 5,942 
New Hampshire 397 73,712 
New Jersey 1,024 157,268 
New Mexico 92 44,218 
New York (Downstate) 7.330 3,400,690 
New York (Upstate) 4,983 2,790,633 
North Carolina 2,170 868,000 
North Dakota 494 52,378 
Ohio 11,580 2,419,220 
Oklahoma 395 75,345 
Oregon 665 61,855 
Pennsylvania 12,080 2,187,386 
Rhode Island 3,516 522,808 
South Carolina 308 39,530 
South Dakota 157 62,637 
Tennessee 2,683 561,828 
Texas 6,209 1,926,069 
Utah 858 141,599 
Vermont 157 19,884 
Virginia 890) 178,000 
Washington 631 114,959 
West Virginia 915 232,530 
Wisconsin 5,560 1,912,271 
Wyoming 112 33,573 
San Juan, Puerto Rico 100 50,100 
Army & Navy Pers. Showings 5,000 1,000,000 
Figures Rec'd Late 4,350 850.000 


TOTAL SCREENINGS: 146,037 
TOTAL AUDIENCES: 32,249,408 








NAVY TRAINING AIDS CENTER 


Visual Training’s New Showmanship 


by Lt. Comdr. Lyle F. Stewart, USNR 


HE Training Aids Section, Third 
Naval District, 


200 training activities including naval 


worked with 


schools in sixteen universities and 
colleges, naval training stations, and 
factories under Navy contract in the 
states of New York, Connecticut, and 
New Jersey, as well as with ships 
of the fighting fleet that docked at 
ports in this area. All of the officers 
of the Training Aids Section had a 
wide background in supervising the 
use of training aids prior to entering 
the Navy; this background proved 
an all important factor in the success 
of their work. The principles of uti 
lization used and the experiences 
gained are applicable to industry and 
education through State Departments 
of Education, city, and rural school 
systems and especially to training 


units within business and industry. 


General Implications 


*% 1. 


the value of having central audio 


Experiences gained indicate 
visual divisions for states, city school 
systems and industries. Centralized 
divisions may be organized to in 
clude: 

a. Overall supervision of the use 


of visual materials. 


b. Accumulating, and making 


available, information on methods 
and materials found unusually ef 
fective. 


c. Directing fact-finding studies on 








IN NEW YORK CITY SETS 


INDUSTRY EXAMPLE 





% Training of workers, salesmen 
or school students needn’t be dull 
and it should take advantage of 
every useful type of training aid: 
whether charts, models, slides, 
slidefilms or motion pictures, each 
according to its useful role in 
the training program. 

In large industrial organiza 
tions, in school systems and, in 
fact, within the audio-visual 
equipment industry, there should 
be open display and an oppor- 
tunity for demonstration and 


study of such materials for teach 





INDUSTRY NEEDS A VISUAL AIDS CENTER 


ers and trainers, advertising and 
sales executives, and the lay pub- 

lic interested in program use. 
The greatest showmanship in 
the world lies within these ma 
terials—they are interesting and 
irresistible as well as genuinely 
practical and vitally important to 
our country’s economic recovery. 
But you can only learn about 
them by .seeing and using and 
a model museum such as is de 
scribed and pictured in this ar 
ticle is our Idea of the Month. 
Tue Eprrors 








specific problems requiring research. 


d. Producing materials having 
general application. 

, : » local 

e. Providing assistance in the loca 

production of materials to meet 


specialized problems, 


2. Effective utilization of audio 
visual aids within individual schools 
and factories depends upon the de 
tailed selection and planned use of 
the different types of training ma 
terials. This requires supervision by 
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jan below shows the 


ition of all departments and facilities pi 4 


tured in these pages (20, 21, 22). Look at - 


location 


and 3. Preview Room 


Projection Booth 


5. Offices for Staff 


the plan and study the pictures for a com 


site view of a model Training Aids dem 


mstratiion center 
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6. Shipping and Receiving 
Film Stowage Racks 


SHOWN 8. Chart Stowage 


», Film Strip Stowage 


Maintenance and Repair 






(Below) Projection room for previewing materials at Section. 





an individual who knows the overall 
training problems and the curricula, 
who is familiar with the wide variety 
of available materials, and who un- 
derstands the principles and methods 
of using different types of training 
materials. Many materials may be 
used by more than one department. 
It follows that the local training aids 
director, through his frequent con- 
tact with all departments, may effect 
economies by avoiding duplication in 
procurement, and at the same time 
improve overall utilization by plan- 
ning interdepartmental use of such 
materials. 

3, Cumulative records of training 
problems and instructional methods 
used, together with evaluations show- 
ing the time, place and relative effec- 
tiveness of different materials for 
specific training situations, are essen- 
tial in providing a sound basis for 
procuring and planning the use of 
audio-visual aids, 

4. The time and effort expended 
in providing comprehensive displays 
of training materials, arranged in an 
artistic manner to focus attention on 
important principles of utilization, 
pays large dividends. The value of 
using visual aids for training has 
been proved; it follows that they are 
likewise powerful media for indoc- 
trinating instructors in the use of 
training materials. 

5. The coordinated use of different 
types of training aids has proved very 
effective. Maximum effectiveness is 
realized only when full advantage is 
taken of the respective strong points 
and interrelationships of each type. 
Experience indicates the importance 
and practicability of peacetime pro- 
duction of combinations of materials 
specifically designed for coordinated 
use, The potentialities of this field 
merit continued emphasis and _ re- 
search by education and industry. 

The war brought about a rapid ex- 
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pansion of the use of visual aids 
along with many developments in 
production and utilization. The ex- 
tensive use of visual aids by our 
armed and many 
schools proved beyond any doubt the 
instructional potentialities of audio- 
visual materials. It is for our schools 
and industry to continue extensive 
and effective use of these media since 
they can be a powerful factor in 
contributing to this nation’s rightful 
leadership in the postwar era. 


forces, factories 


Handling Materials 
% Effective use of training aids is 
possible only if specific materials are 
available at the time they fit into a 
specific training period. Recognition 
of this principle led to a division of 
training materials into the two fol- 
lowing general categories: (1) ma- 
terials repeatedly, and (2) 
materials used infrequently during a 
course, Training aids used repeatedly 


used 


were assigned to schools for extended 
periods and resulted in small but 
efficient “sub-libraries” in each school. 
Materials were left in 
libraries” only so long as records and 


these “sub- 
film appraisals indicated the need for 
frequent usage to attain desired train 
ing results. Training materials used 
infrequently during the course were 
provided to schools by the Training 
Aids 


basis. This resulted in efficient usage 


Section on a short-term loan 
of materials of this category by a 
large number of different schools. 
The handling and maintenance of 
and equipment at the 


Training Aids Section was organized 


materials 


into three departments. These depart- 
ments operated as follows: 

l. THe DEPART 
MENT kept a running inventory of 
films, film strips, recordings, posters, 
models, and small devices so that in- 
formation c 


Stock CONTROL 


ncerning the availability 
of each item could be provided in- 


stantly to Training Aids Officers. 
This Department handled the neces- 
sary bookkeeping concerned with the 
scheduling of materials. 

2. THe Recervine SHIPPING 
DEPARTMENT stored all materials ac- 


AND 


cording to serial number and subject 
headings so that they were readily 
accessible for filling orders. This de- 
partment also processed outgoing 
orders, packed materials, routed 
trucks to handle local deliveries, and 
mailed materials to outlying activities. 

3. THe MAINTENANCE AND REPAIR 
DEPARTMENT adjusted and repaired 
projection equipment, and inspected 
and rewound films returned to the 
Section by training activities. A short 
course on equipment was offered by 
this department for personnel from 
This 
cluded instruction in the operation 
and care of different types of equip- 
ment such as motion picture pro- 


training _ stations. course in- 


jectors, film strip projectors, glass 
slide projectors, opaque projectors and 
record players. Training Aids Off- 
supplemented 
helping heads of departments of the 


plan 


cers this course by 


various schools to adequate 
physical facilities for using training 


materials. 


Center Facilities 
¥% Audio-visual materials have proved 
very effective in improving and 
speeding up training; it follows that 
the use of these same materials 
should be equally effective in work- 
ing with instructors. This principle 
of visual presentation was followed 
in setting up the facilities at the 

Training Aids Section. 
A foyer or “Utilization 


was equipped with pictorial panels 


Room” 


illustrating different fields in which 
training aids could be used; they 
illustrated different types of 
visual materials with general sug- 
gestions on their usage. The panels 


also 


(Below) A well-equipped projection booth at the Training Aids Section is 
set up to show the different types of materials. 
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(Above) The main entrance hall at the Center features a good arrangement of 


graphics illustrating Training Aids and their many uses. 


(Above) Display room for models, charts, posters and other aids; 


Combining models, charts and photographs to show their coordinated 


Ls 


(Below) 


use, 


\ 














(Above) Display of equipment for projecting different types of materials. 


provided a basis for discussing, with 
individuals or groups, the various 
uses that could be made of different 
types of visual materials. 

Samples of different training ma- 
terials such as charts, models, small 
devices and illustrated booklets were 
arranged according to subject matter 
Officers 
used this comprehensive display in 


categories. Training Aids 
working out the selection of training 
materials with 
schools, ships and factories. The dis 


instructors from 


play made it possible to select quickly 
and efficiently, training materials to 
fit different curricula and to meet 
special problems. A projection room, 


Beninp THE Scenes: Complete records were kept 


in office for use by personnel. 


to subject matter classifications. 


22 


Charts were stored on moveable shelves, according 


adjacent to the display, was used 
to preview films, film strips, and 
slides in order to fit them into dif- 
ferent curricula. The use of the pro- 
jection room along with the display 
made it possible to integrate different 
types of training materials. Individ- 
ual instructors, groups and special 
classes were able to see what ma- 
terials could be used 
strengthen, clarify and speed learn- 
ing. 


together to 


It was found that the use of actual 
materials in working with instructors 
not only saved a great deal of time 
but that subsequent improvement in 
training methods and results far ex- 





The Receiving and Shipping Department handled 
all incoming and outgoing orders. 


Recordings were arranged like books on shelves; 
filmstrips stored below on sliding trays. 


ceeded expectations. I cannot over- 
emphasize the value and importance 
ot having comprehensive displays of 
training materials along with ade- 
quate arrangements for projection, 
and in using these facilities in work- 
ing with instructors. 


Types of Materials 


¥%& The displays of training materials 
and the preview room described 
above made it possible to coordinate 
the use of different types of visual 
aids on a wide scale, Different types 
of training aids have specific ad- 
vantages and strong points for in- 
struction. They also have interrelated 
functions which in the past have not 
generally been taken into considera- 
tion. The salient points of the dif- 
ferent types of training aids will be 
briefly reviewed as a basis for show- 
ing how the coordinated use of dif- 
ferent combinations of materials may 
be made more effective by taking full 
advantage of their respective strong 
points and interrelationships. 


1. Motion Pictures simulate actual 
life situations. They may be used to 
develop attitudes, to propose prob- 
lems, to give general information 
and to assist in teaching skills. They 
may be used to slow down fast action 
for study, and conversely, to speed up 
slow processes. Through animation, 
they may be used to explain theories 
and to show internal functions that 
may not otherwise be portrayed. 











2. Stitt Pictures may be left on 
the screen or posted in the form of 
wall charts for prolonged observation, 
and discussion by the group and in- 
structor. A series of still pictures has 
been used as an introduction to, or 
a review of, a motion picture. Still 
pictures in this respect are valuable 
in that scenes not involving motion 
may be held on the screen for study 
and discussion; they may also be used 
for detailed study and analysis of 
relative positions in sequences in- 
volving motion. The several types of 
still pictures described below may be 
used in combination with motion 
pictures in this way. 

a. Fitm Strips may be used to ad- 
vantage when it is desirable to have 
a series of still pictures follow in 
definite sequence due to subject con- 
tent. 

b. Grass Stipes may be easily ar- 
ranged in different orders to empha- 
size the training required by different 
groups, and the training needed at 
different times by the same group. 
Glass slides and film strips have a 
physical advantage over wall charts 
in that they are compact, and in that 
the image size may be varied, ac- 
cording to the size of the groups. 

c. Opaque Projection has the 
same educational advantages as glass 
slide projection. It may be used for 
showing specially prepared diagrams 
as well as photographs and illustra- 
tions from books and manuals. In 
(CONTINUED ON PAGE THIRTY-SIX) 





In temporary storage, films were racked according 
to serial numbers for handling. 





Maintenance and Repair Department facilities were 
also available for convenient service. 
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PICTURE STORY: COORDINATED USE OF TRAINING MATERIALS FOR DIESEL ENGINE STUDY 


% Pictures on this page show the 
study of a diesel engine governor at 
a Ship Repair Training Unit—an ex- 
ample of the coordinated use of vari- 
ous types of training materials. 

The coordination of training aids 
is limited only by the availability of 


materials, the ingenuity of instructors 
and their understanding of these ma 
terials. Here, five different phases are 
shown in sequence: (1) still pictures, 


consisting of glass slides and a dia 


gram from a manual shown by opaque 


projection. (2) A_ simplified chart 


1. Several still pictures are projected so that class can see relation of governor 
to complete engine and study parts in detail. 


5 


- 
b 
be 
5 
7 
. 
5 
5 





2. (left) Simplified chart with moveable overlays for detailed study of parts. 


(right) Closeup showing moveable plastic overlay used. 


3. Showing of the motion picture follows: technical animation making clear 
the action of the governor in full operation. 
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with moveable overlays is then used 
in transition before the motion pic 
ture. (3) The motion picture follows, 
showing governor in actual operation. 


(4) The chart is again used for re- 


view and as a transition step to step 
(5) A cutaway model, color coded to 
match The 
step before work on the actual equip 
ment itself, 


charts and slides. final 


- —enrer 


FIRE Exit 


a Ne 


4. Review after the motion picture utilizes the chart again as moveable over 
lays help make transition to cutaway of equipment. 


A cutaway model is studied before practice on actual equipment. 


6. (right) The final step 
includes practice on actual 
equipment: disassembling, 
assembling and adjusting 
of diesel engine governor. 
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000 Salesmen SEE to LEARN 


General Electric Trains Appliance Dealer Salesmen 
With Well-Rounded Visual and Text Presentations 


RAINING of 25,000 appliance salesmen for 
the nationwide field of General Electric 
dealers is being carried forward with a 
well-rounded program of 
cluding slidefilms, manuals and dealer talks pre 
by the Company’s Retail 
section. Sales officials of the Appliance and Mer- 
chandise department report an enthusiastic re- 


visual materials, in 


pared Development 


ception of the new training program at scores 
of recent dealer meetings. 


Prepared After Wide Study 

The new visual training tools were prepared 
after detailed study of recruiting, selecting and 
training of some 25,000 appliance salesmen needed 
for the reappearance of home appliances on the 
postwar market. The ranks of salesmen had been 
depleted by the wartime exodus to the armed 
forces and to industrial jobs. Never in its history 


(Below) Title frame from one of the recent GE 
visual training programs for appliance salesmen. 


Anta 


» 
’ 


Desposati 





had General Electric been faced with such a mass 
training job of raw recruits. 

How well company officials met these problems 
will be told as the general sales picture develops, 
but advance indications from the dealers and dis- 
tributors are that these visual training aids are ful- 
filling all requirements. A. M. Sweeney, sales 
manager in charge of major appliances, declares 
that the slidefilm program “is the greatest step 
forward in General Electric sales training that 
has been made in many years. ” 

Use of films and other visual aids is not new 
in General Electric sales training. Just prior to 
the war the company conducted some 1400 individ- 
ual training meetings in all parts of the country 
under its direct supervision and with its own 
personnel. At these meetings practically every train- 
ing method available was tried, and the effective- 
ness of each thoroughly tested. These included 
motion pictures, chart presentations, sound slide- 
films, slides, speeches and skits. 

During the war the company watched the 
Armed Forces launch and develop their training 
programs, seeing the power of visual aids in train- 
ing highly mechanized forces in complex tasks in 
an almost unbelieveably short period of time. 

With this background the retail development 
and sales organizations moved to create a training 
method that would meet all of the following re- 
quirements: 

1. It had to cover all of the firm’s many products 
as well as provide basic training in the funda- 
mentals of salesmanship. 

2. It had to do a positive training job with a 
minimum waste of time on the part of the trainers 
and the trainees. 





3. It had to be simple for use by the thousands 
of supervisors and sales managers in retail and 
listributor establishments charged with the respon- 
sibility of training salesmen. 

4. It had to be equally effective in America’s 
crossroad towns as well as in the cities. 

5. It had to be low in cost so that all retailers, 
both large and small, could and would use it. 

6. It also had to provide training for the trainers. 

The overall problem was, as always, to provide 
the average sales manager or supervisor with a 
simple, easy, yet positive method for the personal 
teaching of salesmen. 


Speaker Can Hold Interest 

Study and past experience revealed that the 
voice and personality of a flesh and blood speaker 
or instructor were most important for teaching 
these salesmen and holding their interest. It also 
revealed that the quickest and most effective teach- 
ing methods include visual materials. 

From this a method was devised in which slide- 
film pictures, with all their drama and interest, 
are used, but the oral presentation is made by an 
instructor instead of a sound record. The trainer 
talks from a carefully prepared printed text while 
pictures on the screen visualize his story. Mechan- 
ical problems of presentation were eliminated. 

By this method, the Company found, the speaker 
can stop at any time to develop an important 
point. He can dwell on one picture as long as 
he likes, and can point out details in the picture 
on the screen, or answer questions. And he can 
adjust the tempo of the meeting to suit each par- 
ticular group. Important in this case was the fact 
that the technique lends itself ideally to instructing 
both small and large groups. 

Still another advantage was that this method 
trains the trainer. The speaker has to instruct and 
inspire his audience, and he can do so easily and 
effectively by this method. Salesmen can be rotated 
as instructors and thus improve their own speak- 
ing ability. 

An important accessory for this type of visual 
presentation is a device known as the “portable 
pulpit.” 

This is a lightweight aluminum holder, equipped 
with clamps for holding the printed film text from 
which the speaker talks as the slidefilm is pro- 
jected on the screen. A hooded lamp illuminates 
the printed text so that he can read it in a darkened 
room. It has a button switch to flash the light on 
or off to signal the projector operator to turn the 
film to the next picture. 


(Below) Portable pulpit developed for use of 
speaker in GE training program. 
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The showing encourages audience participation, 
of real value in training. Knowing that he may be 
called upon for answers to the questions in the 
visual presentation, the listener stays alert and re- 
ceptive, really trying to learn and to remember. 
At the conclusion of the program a number of 
questions are asked to bring out the important 
points in the showing. 

To properly present this program called for ma- 
terial which each trainee could study in the light 
of what he had seen and heard. General Electric 
met this demand by a printed film text, a pocket- 
sized booklet which duplicates the slidefilm, repro- 
ducing every picture and supplying the text as 
well. A booklet was printed for each of the slide- 
films produced. 

These books, General Electric executives say, 
represent an improved departure in sales training 
literature. They are designed to make sales train- 
ing easier and fascinating. The booklets do a 
training job by themselves, but while good, it 


has been found that alone they can never be as 
effective as the visual presentation in which a 
speaker presents the film and talks from the 
printed text. 


Numerous Titles Are Listed 

Films already produced include: How People Buy, 
Why People Buy, How to Sell the G-E Wringer- 
Washer, How to Sell the G-E Refrigerator, How 
to Sell the G-E Electric Range, How to Sell the 
G-E Disposall Unit, and How to Sell the G-E 
Automatic Dishwasher. Other titles are ready for 
release or in production. Plans call for one such 
film for each major appliance. These films are 
sold at a nominal cost to each G-E dealer, together 
with the portable pulpit and the printed texts. It 
is intended that a printed text will be distributed 
to each salesman, to serve as a permanent reference 
and to reimpress his mind with what he has seen 
and learned in the class. 
(CONTINUED ON PAGE FORTY: 


COLUMN FOUR) 


HOW TO MAKE A VISUAL PRESENTATION 


% The new GE slide films or Visual Presenta- 
tions are designed to do a better teaching job with 
a minimum amount of preparatory effort on the 
part of the instructor. Yet, some advance prepara- 
tions should be made in order to derive the most 
good from these presentations. Therefore we urge 
that whoever is charged with the responsibility 
of presenting one of these slide films carefully 
study these simple instructions and follow the 
recommendations given here. 


Properties Required: (a) A slide film 
—of course. (b) A 35mm slide film projector. (c) 
A picture screen. (d) The printed film text which 
accompanies the slide film and from which the 
instructor reads. (e) A Portable Pulpit. (f) Enough 
copies of the printed film text for distribution to 
the audience at the conclusion of the presentation. 


Rehearse Presentation: The printed 
film text contains a complete reproduction of the 
pictures in the slide film. Note that the text de- 
scribes each picture and is to be used by the 
instructor in making the visual presentation. Study 
the printed film text and become thoroughly fa- 
miliar with it. Rehearse reading it aloud. 

Learn to read so that you do not appear to be 
reading from notes. Remember that all radio 
commentators read their material from a written 
script, yet when we hear them on our radios they 
sound as though they were speaking without 
the aid of printed notes. This is accomplished by 
change of pace and by refraining from speaking in 
a monotone. 

Speak clearly and loudly enough for everyone 
in the audience to hear. Always speak directly to 
the audience, never while facing away from them. 

Plan to have the meeting room ready before the 
audience arrives. 

Examine the slide film projector and make cer- 
tain that the lenses and rear reflector mirror are 
clean. Lens tissue is recommended for use in 
cleaning and polishing the lenses and mirror. 
However, a soft lint free cloth will serve as a 
substitute. Caution must be exercised in order to 
prevent scratching the lenses while polishing them. 

Have screen in place and projector properly 
focused before the meeting starts. 

Make sure the room can be darkened enough 
to obtain a fairly clear picture on screen. 
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How to Use Portable Pulpit: The 
speaker or instructor should stand with the screen 
on his left as he faces the audience. This will 
permit him to hold and operate the Portable Pulpit 
with his right hand, and leave his left hand free 
for turning pages of the script or for pointing at 
the screen to explain the pictures and diagrams. 

In order that the rays of light from the Portable 
Pulpit do not strike the screen, it is recommended 
that the speaker stand slightly to the rear of the 
screen (about 1/2 foot) and turn the Portable 
Pulpit away from the screen. 

Place the script on the Portable Pulpit in such 
a manner that it is held open and in place by the 
spring clamp on the left and the small spring on 
the right. Insert the script low enough so that 
it clears the lamp shade as the pages are turned. 

When the speaker wishes to change the picture 
being projected on the screen he need only press 
and release the button on the right side of the 
Portable Pulpit. The Pulpit light will go off and 
on, acting as a signal to the projector operator. 

If it becomes necessary to step up to the screen 
in order to demonstrate a point under discussion, 
the speaker should use his left hand for pointing. 
The pulpit light can be held in the off position by 
the thumb of the right hand while the pulpit is 
carried at the instructor’s side. 

The light which makes the script visible to the 
speaker serves another purpose. It illuminates the 
speaker’s face and makes him visible to the audi- 
ence in a darkened room. This feature adds a 
dramatic touch which aids the speaker in holding 
audience attention. 


Handling Question - and - Answer 
Period: A_ Question-and-Answer period is 
made part of every G-E slide film presentation. It 
helps to haramer home some of the principal points 
and tests the audience’s knowledge. 

The audience should be told in advance that 
questions will be asked at the conclusion of the 
presentation. This will serve to keep them alert 
so that they will be able to answer the questions. 

After a question has been flashed on the screen 
and has been read aloud by the instructor, he 
should wait a moment while the audience prepares 
the answer mentally. Then the instructor should 
call on the audience to give the answer. 








GENERAL ELECTRIC 
COMPANY 





(Right) Sample 
pages from slide- 


film review book- 
lets for salesmen. 


Do not spend too much time with one member 
of the audience. If he does not know the answer, 
move quickly on to another person. 

After members of the audience have answered 
the question, or tried to answer it, signal to the 
projector operator to show the answer on the 
screen. Read the correct answer aloud even if the 
audience has given the proper answer. Ask the 
audience to memorize the correct answers. 

If members of the audience ask questions, 
answer them if they seem to be related to the sub- 
ject being discussed. Do not allow extraneous 
subject matter to be introduced into the discussion. 

By following the procedures outlined here, you 
will provide more learning in less time. 


(Below) Printed materials like this sales bulletin 
help to unify the visual training program. 
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General Omar Bradley watches a veteran at work on one of the especially designed benches. 


ULOVA Trains Disabled Veterans 


Modern Trade School Uses Model Visual Training Series 


WELVE 16mm sound films, several in color, 
are the basic educational tools of the faculty 
at the School of Watchmaking, 
Woodside, Long Island, New York. The Bulova 


Bulova 


School is one of the nation’s leaders in assisting 
Armed take 
their places as independent, highly trained mem- 


disabled veterans of the Forces to 
bers of their own communities despite crippling 
wounds. 

Founded in 1944, the school has set such high 
standards that it has been chartered by the Board 
of Regents of the State of New York. Entrance 
requirements bar no one having proper aptitudes 
for admission but all openings to date have gone 
to men permanently disabled by the war. 


Plan Conceived by Arde Bulova 

The Bulova plan was conceived by Arde Bulova, 
president of the Bulova Watch Company, and 
with his associates it was pushed to completion. 
They secured the cooperation of the American 
jewelers at their national convention, a move which 
resulted in than 1400 
trained men in jewelry stores across the country. 


more offers of jobs for 


Veterans who successfully complete the course are 


cnnical 


Typical example of microscopic photography I 


required: width of field shown was inch, ment 


nim 


yf a watch in fine, accurate detail. 





(Above) Norling-designed machine for drawing 
hairspring animation spirals in Bulova films. 


therefore assured the opportunity to use newly 
acquired skills in or near their own communities. 

The school is as modern as the plan. It charges 
nothing for its year’s course of instruction or for 
a year of graduate work for those with the neces- 
sary aptitude and inclination. Neither the veteran 


ition cell shows the escap« 


Right: Perfect spirals 
apparatus; wound and 


as drawn on special 
unwound 






nor the government is charged for the course and 
the most modern tools are placed at the student’s 
disposal free of charge. The school has a $500,000 
endowment, and is housed in a new Colonial 
building constructed to fit the needs of handicap- 
ped men. There are ramps instead of steps, ade- 
quate medical facilities so that students who re- 
quire medical attention may receive it. There are 
facilities for following prescribed courses of thera- 
py, and for rest and relaxation. A library contains 
a large collection of books on horology, watch- 
making and related subjects. A model jewelry 
store gives the student practice in conducting him- 
self in the atmosphere in which he will work. 


Modern Projection Facilities 


As modern as the building, is the curriculum. 
The single large classroom has the most modern 
projection equipment. Electrically-operated drapes 
black out the classroom in 30 seconds by pressing 
a single switch. These conveniences facilitate use 
of motion pictures which introduce and explain 
each phase of the study course. 

The theoretical aspects as well as actual man- 


ual unit into which the 
training is divided are first presented in a motion 
picture. This is followed by classroom discussion, 
by demonstrations employing other visual aids and 
by lectures. Supplementing this are detailed, illus- 
trated booklets which serve as guides during the 


students’ actual work at the benches. 


operations of each 


To make these films Bulova officials called in 
Loucks and Norling Studios, New York City pro- 
ducers. Production problems presented were difh- 
cult in that the parts to be photographed were of 
such very small size. In many cases the camera 
field was less than three-eighths of an inch in 
width. Special lighting was necessary, miniature 
arc lamps with special beam control being used 
in such a way as to minimize heating of the photo- 
graphed areas. 
to be mounted so as to avoid 
the operator. To obtain the 
necessary depth of field lenses had to be stopped 
down to a minimum aperture. Lighting was fur- 


Cameras had 


interference from 


ther complicated by need for slow motion in many 
scenes. 

Animation also presented a number of unusual 
requirements. One of these dealt with the hair- 
spring, with five vibrations per second. It was 
necessary to portray this in slow motion with a 
complete cycle of oscillation extended over eight 
seconds of time. The drawings involved were of 
accurately registered and spaced spirals of the 
hairspring, and there was no hope of doing them 
with ordinary drafting tools. 

For this job, Jack Norling designed a machine 


(CONTINUED ON PAGE FORTY THREE ) 


Wrong: Spirals showing distortion in wind- 


positions. ing; also drawn on special apparatus designed. 
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x Rercectinc Tue Nartion’s Re- 
TURN to peacetime industry— and its 
attendant problems of retraining, 
public information and sales promo- 
tion—film production of the past 
month served a wide and varied field 
of interest. Sales training in all fields 


was coming back fast. 


Sales Training for Sports 

+ Something New in Sports, a 16mm 
sound picture to aid retail dealers, 
has been produced by the Jam Handy 
Organization for the Remington 
Arms Company. The film was made 
in cooperation with the National Re- 
tail Hardware Association, and dram- 
atizes the new type of “selling 
sportsman”—the sports expert or en- 
thusiast employed as a top salesman 
for the sporting goods department 
of the modern hardware store. It 
points out how their enthusiasm and 
interest builds business. The picture 
also has sequences on store, window 
and case displays, stressing guns and 
ammunition. 


To Promote Student Reading 

* Ravtpu Betvamy, star of stage and 
entertainment motion pictures, is the 
narrator in the new l6mm_ sound 
film, It’s All Yours, recently com- 
pleted by Willard Pictures, New 
York producers, for Pocket Books, 
Inc. He also appears during the final 
sequence. 

The new film is part of the spon- 
sors program to promote extracurric- 
ular reading by high school students, 
and traces back Bellamy’s reading 
adventures to his boyhood. Scenes 
illustrate some of the books he re- 
members best. Running time is 10 
minutes, 


Druggists’ Postwar Program 
+ Now for Tomorrow, a new 16mm 
sound film in full color, has been re- 
leased by the Owens-Illinois Glass 
Company. It is dedicated to the drug- 
gists of America, for which the com- 
pany produces a variety of articles in 
glass. 

The film was produced by the 
Owens-Illinois film department under 
the direction of Harlan Hobbs. 


Television’s “Inside Story” 

* One of the first 16mm sound films 
to tell “what it takes to put on a tele- 
cast” Tell It With Television, has 
been produced by the Jam Handy 
Organization for the American Cen- 
tral Manufacturing Company, makers 
of kitchen cabinets, sinks, dishwashers 
and disposal units. The material was 
secured from the sponsor’s own tele- 
vision advertising broadcast, and the 
film has been shown to distributors, 
dealers and salesmen. The Jam Handy 
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NEW PICTURES SERVE WIDE FIELD 


program for American Central in- 
cludes two additional motion pic- 
tures, nine slidefilms and 17 charts. 


What’s Happened to Sugar 

* A new documentary sound film, 
What's Happened to Sugar, has been 
released by the Office of Price Ad- 
ministration, for whom it was pro- 
duced by Robert Flaherty. 

Produced to show the importance 
of sugar in war and peace, the film 
explains why there were shortages 
during the war and why they will 
continue for many months, It covers 
the growing of cane and beet sugar, 
harvesting of crops, refining and dis- 
tribution. Many unsuspected uses of 
sugar in manufacturing processes are 
portrayed, and animation explains 
how the war cut the worldwide sup- 
ply. It is recommended for adult and 
high school audiences, 

All OPA regional and district of- 
fices and 316 distributors formerly 
used by the OWI have 16mm 
prints for release. OPA regional of- 
fices in Atlanta, Boston, Chicago, 
Dallas, Denver, New York and San 
Francisco have 35mm prints. Run- 
ning time is 11 minutes. 


Department Store Training 

+ Assistance of visual training aids 
in meeting the complex human re- 
lations problems of the retail selling 
field have been enlisted by Crowley 
Milner and Company, Detroit, Mich. 
department store. The store is one of 
the first in its field to make postwar 
use of such a program. 

A complete training course for sales 
personnel will go into operation at 
the store in March, it is reported. 
Using a variety of visual aids it will 
cover every phase of department store 
selling. The course has been prepared 
by Jay D. Runkte, vice-president 
and general manager of Crowley’s; 
Eve_yn STAFFORD BRANNON, director 
of public relations; and Eye-Ways, 
Detroit industrial film, and visual 
training and selling aids producers. 


Safety in Retail Stores 

+ A new 35mm sound slidefilm, Fire 
is Your Responsibility, has been pro- 
duced by the Visual Training Divi- 
sion of the Syndicate Store Merchan- 
diser, 79 Madison Avenue, New York 
City. Although it is slanted primarily 
to the retail store field, the film is 
suitable for use in any situation seck- 
ing to arouse interest in fire preven 
tion. It includes a series of spectacular 
fire scenes, together with an explana- 
tion. of their causes and how each 
could have been prevented. It also 
includes do’s and don'ts of fire haz- 
ards. The slidefilm is being distrib- 
uted by the producer. 




































































“Tell It With Television” is theme of this new American Central Mfg. film. 


OPA explains the critical problem of sugar shortages in current picture. 


Fire prevention in retail stores (see Column 2) is a new slidefilm subject. 
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... how in production 





ILLUSTRAVOX sound slidefilm projectors are coming off the 


production line as fast as is consistent with Illustravox high quality 


and precision workmanship. Deliveries are under way. 


%, 
Y{\ 
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Conpen= 

easy to carry 
Order now. Although production has 
been resumed there are still not enough 
Illustravox projectors to meet the in- 
creasing demand. To assure speediest 
possible delivery place your order to- 


day. Orders will be filled according to 


In planning your new training programs, Illustravox is 
indispensable. Portable and inexpensive, Illustravox pre- 
\ sents your perfected training message, a/ways the same, with 
records and slidefilm. In all types of training Illustravox 


is the one best way...the most efficient... the least expensive. 


date received. Don't delay! In planning 
your sales training programs and pro- 
motional activities for 1946, economize 
and save time—p/an the Illustravox way. 
The Magnavox Co., Illustravox Divi- 
sion, Dept. BS-12, Fr. Wayne 4, Ind. 


ILLUSTRAVOX 


THE 


ILLUSTRATED VOICE 


DIVISION OF THE Ma navox COMPANY «+ FT. WAYNE 


MAKERS OF 


FINE RADIO-PHONOGRAPHS 


HEATING TRADE’S VISUAL SCHOOLS 


Minneapolis-Honeywell "Graduates" 14,083 Students 


S further visual material is being 
developed this month to enlarge 

last year’s huge Minneapolis-Honey- 
well Regulator Company’s training 
program, it becomes increasingly ap- 
parent that the heating trade has 
benefited by one of the most inten- 
sive postwar educational campaigns. 
The course, titled Heat in Harness, 
launched last year up to 
Dec. 31 the Company held 673 meet- 
ings in cities throughout the United 
States. A total of 14,083 was “grad- 
uated” 


was and 


from an average class per 
night of 51 students. The course, em- 
bracing four nights of illustrated 
lectures, had been given in 168 cities. 

With 1400 items of control appa- 
ratus in production, ranging from 


the 


company continuously faced the prob- 


thermostats to relay switches, 
lem of seeing that they were properly 
installed and maintained by the ap- 
proximately 25,000 men in the heat- 
ing trade. Almost two years ago a 
new educational program was decid- 
ed upon, and the Jam Handy organi- 
zation of Detroit was called in to 
aid company executives in its de- 
velopment. After more than a year 
of work by producer specialists Heat 
in Harness was completed. 
It consisted of more than 800 slides 
of electronic products, among the 
most advanced that have been de- 
veloped in the trade. Approximately 
alf of them are photographs of 
actual installations and half are 
charts and diagrams showing circuits, 
wiring, piping and similar details. 
A great number of the slides are 
in Kodachrome, and to insure that 
both they and the black and white 
slides would be in perfect focus when 
intermingled in the showing, special 
mounts were engineered to fix the 
colored slides at perfect focal distance. 
The course covers four two-and-a 
half hour meetings and every effort 
has been made to make it as interest- 
ing as possible. The slides are accom- 
panied by a prepared script which 
describes in detail the subject matter 
shown on the screen. All script ma- 
terial has been pared down to essen- 
tials and was written with “under- 
standability” in mind. The writers 
kept in mind that men of every type 
are included among the “students.” 
It was necessary to “slant” material 
so that all would be able to absorb 
highly intricate and complex facts. 
In preparing the course it was also 


necessary to cover a varied field. 


Minneapolis-Honeywell controls op- 
erate refrigeration and air-condition- 
ing machinery as well as many types 
of heating equipment. 





In addition to varying types of 
heat in cities throughout the U. S. 
there is a variety of fuels in use for 
both domestic and commercial heat- 
ing. Some districts have a majority of 
heating plants fueled with natural 
gas while in other areas, oil or coal 
may be predominant. Different con- 
trols have been developed for these 
various situations and although em- 
phasis may be laid in a local course 
on a dominating type of control, the 
men must also be familiarized with 
other types in use there. For this rea- 
son individual slides with accompany- 
ing lecture material were found to 
be the most versatile. 

As new techniques in any branch 
of heating are developed and proven 
sound, it is planned to include them 
in the course. The company plans to 
continue this program 
years and schedules call for enroll- 
ment throughout the industry. Vet- 
erans of the Armed Forces who desire 
to enter one branch of heating or 
another are made particularly wel- 
come. Considerable interest also has 
been expressed by students in trade 
and vocational schools and members 
of trade unions associated with heat- 
ing, such as electricians and steam 
fitters. This is the first time, company 
officials state, that the many phases 
of automatic heating can be studied 
at one time. 


for many 


Material for the course and the 
method of treatment has been based 
on Minneapolis-Honeywell’s experi- 
ence in the visual education techni- 
que. During the war more than 3,000 
members of the Army, Navy and 
Marine Air Forces completed studies 
in a Honeywell school to teach opera- 
tion of some of the electronic control 
equipment developed and made for 
the Armed Forces of the United 
States and Allied nations. Subjects 
discussed in the Heat in Harness 
course include: control identification, 
circuits, thermostats, thermostat in- 
stallation, limit controls, relays, con- 
trols for oil burners, summer-winter 
systems, oil burner systems, gas burn- 
er control systems, stoker systems, 
hand-fired systems, unit heater sys- 
tems, zone controls, Weatherstat 
systems, Moduflow, and installation 
helps and service tips. Several phases 
are covered in each meeting. 

In stating the aim of the school R. 
H. Warmee, sales promotion man- 
ager for Minneapolis-Honeywell de- 
clared, “the company hopes that this 
educational program will enable all 
members of the industry to do a bet- 
ter job and give greater satisfaction 
to their customers—the public.” 
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You CAN Do the Impossible Today! 


Your samples may be too bulky . . . too numerous. Per- IMPORTANT FACTS... 


haps they are not even ready. But that need not stop you 1. Operates on self-contained battery or 110 volt AC or DC office 

from making your dramatic, interesting sales presentation current. 2. Views 18 consecutive slides. 3. Weighs less than three 

right today At petty cash cost, you can equip each sales- pounds. 4. Wide angle TELEVUE lens permits ample display without 

man with nh 4 distortion. 5. No squint . . . gives full optical viewing . . . no muss 
wi 


. no fuss. 6. Not a projector; not a squint viewer but an effective 
desk demonstrotor. 
" 


ADEL Color Slide Viewer 


Your salesmen can step up the number of their daily con- 
tacts. No waiting for the prospect to come to a sample 





SMARTLY PORTABLE 


Zippered, water-repellent carrying case with 
pockets to hold enough slides for a two-hour 











room. You can display your full line . . . dramatically in Presentation is a smart companion to the 
all its natural brilliance right on his desk. The Adel Apel Color Slide Viewer. 

Viewer is not complicated . . . is easy to operate. No 

darkening of prospects’ office. Does away with fuss and NOTE TO EXECUTIVES: Our Service Bureau's data bulletin contains 


. . : a valuable information on use of color slides as time-saving, sales- 
bother of setting up screen and projection equipment. 


clinching tools. 
Adel Viewer’s TELEVUE lens magnifies without distortion. 
Scores of firms . . . heavy machine tool producers . . . 
appliance manufacturers . . . distilling companies . . . 


radio firms and pottery makers rate the Adel Viewer their 
foremost sales-getting equipment. It’s ideal for sales PRECISION PRODUCTS CORP. 
orientation and consumer educational program. Consumer Products Division: Transamerica Bldg., Los Angeles, Calif. 





THEY BROUGHT BILLBOARDS TO DEALER’S DESKS. Hiram Walker Distributors, Inc., 
equipped each salesman with an Adel Color-Slide Viewer and a set of color slides showing their complete 
billboard, point of sale, display and other promotional material. And thereby stepped up the number of their 
salesmen’'s daily calls . . . as well as making the task easy and interesting for both the dealer and salesman. 
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Advertisement 


Motion Pictures Used To 
Show Long Awaited Goods 


Many a manufacturer, hopefully, 
but cautiously, brought joy to their 
distributors when specially prepared 


sound motion pictures unveiled plans 
for new goods that will be available 
soon. 


fbi Mead 


JOHN DEERE 





A 7-reel sound motion picture (lead 
title shown in the above photo) was 
released by Deere & Company January 
15th to their branch houses for show- 
ing to dealers throughout the United 
States and Canada. 

This film, produced by the oldest 
commercial motion picture producer in 
the United States, has been two years 
in the making. Carefully and expertly, 
footage had been shot and filed away 
as each experimental model was 
brought out from the eleven John 
Deere factories. Scenes were made in 
12 states covering a great variety of 
agricultural areas and crops. 100,000 
feet of film was exposed before the 
final 6,788 feet were edited, recorded, 
approved, and released. Thirty prints 
were then rushed to branches of 
Deere & Company and thousands of 
dealers have returned to their stores 
encouraged with the plans for newer 
and better farm implements to sell to 
the American farmer. 

We've made motion pictures for 
Deere & Company since 1929 and they 
are, of course, one of our most valued 
clients — we have shared success with 
these clients of ours and have worked 
together for the ultimate result: Better 
films mean bigger sales. 





U.S. Public Health Films 


As these words are written, a crew 
of Ray-Bell Films technicians are “on 
location” at Cedar Crest Dairy, near 
Kansas City, Missouri, starting produc- 
tion of three two-reel sound films for 
the U. S. Public Health Service on 
SMALL MILK PLANT OPERATION. 
This series of films will fill a need for 
education for the small dairy operator 
who supplies our nation with a prod- 
uct that MUST be handled with in- 
finite care. Ray-Bell Films was awarded 
this series of films shortly after com- 
pleting the 46 U. S. Office of Education 
films last fall. 


RAY-BELL FILMS, Inc. 


2269 Ford Parkway * St. Paul 1, Minn. 
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Additional Byron Facilities 
Triple Laboratory Output 

+ Production of 16mm motion pic- 
ture prints, in either black and white 
or color, has been tripled by Byron, 
DD, 


and commercial producers, with the 


Inc., Washington, industrial 
addition of a complete new labora 
The 
building, is 


housed in a 
the 


series of postwar expansions planned 


tory. laboratory, 


separate first of a 
by Byron. 

The 
Byron for the first time to offer com 
black 


through a continuous process devel- 


new facilities, which enable 


plete and white processing 


oping machine, will aid the firm in 


79 
giving further assurance of the 72 


hour print service in which it spe 
cializes. 

In the new building are housed 
the its office, a shipping 
room, rooms for cleaning, matching 


and timing; the editing rooms, dark 


laboratory, 


rooms for magazine loading, print- 
ing rooms, projection room, and 
chemical dispensary. 

Temperature is controlled and all 
air is filtered to prevent dust dam- 
age. A system of light locks makes 
all dark rooms interconnecting. Space 
is also provided for additional new 
delivery of which has 


been scheduled for about 90 days. 


equipment, 


Further improvements which will 
give additional space have been made 
too in the original Byron building. 


Joins Willard Pictures 

* Willard Pictures, 45 West Forty- 
fifth New York City, an 
nounces the promotion of Rosert M. 
Mr. 
Campbell was formerly in charge of 
for Willard’s Navy 


training film program. 


street, 


CAMPBELL to account executive. 


cost accounting 


* Three 
and members of the hosiery industry 
the Film 
Kodachrome 


hundred fashion writers 


previewed new Fordel 


Laboratories 16mm 
sound production Magic in Nylons 
at a showing in the Hotel St. Regis, 
New York, The film is sponsored by 
Scott and Williams, 
siery manufacturers. 

The fea- 
tures of the firm’s new seamless nylon 


Inc., nylon ho 


picture demonstrates the 


stockings, showing fitting qualities, 
sheerness and wear. The film will be 
used by Scott and Williams in a bid 


to capture the glamour market in 


Ww omen’s hosiery. 


New BIS Los Angeles Office 

* Jane Mean, Los Angeles film officer 
for British Information Services, has 
to the British Con- 
that Her ad- 
is the Pershing Square 
448 South Hill Street, Los 


moved her office 
sulate-General in city. 
dress now 
building, 


Angeles. 


J. Stanford Smith Heads 

GE Visual Education Division 

+ Planning and preparation of all 
motion pictures and slidefilms, special 
visual presentations, and models, dis- 
plays and exhibits for General Elec- 
tric’s apparatus department at Sche- 
nectady, N. Y., will be directed by 
J. Sranrorp Smitu, who has been ap- 
pointed manager of the Visual Edu- 
Mr. Smith also will 
continue as secretary of the More 


cation division. 


Power to America committee. 
Mr. 


from 


Smith came to General Elec- 
DePauw 
the 


course, and later became a copywriter 


tric University as a 


student in Business Training 





in the Publicity department. Since J. SraNrorp SMITH 


1940 he has been in charge, succes- 


sively of the Transportation, Indus- tions, and the More Power to Amer- 


trial and Aircraft Instructions  sec- ica program. 





fron BRITAIN 


5 reels—45 mins. 


fs 


UNITED STATES 


The chronicle of the USA, showing the growth of the nation from its 
humble origin at Plymouth Rock to the present day world power. 


THE STORY OF DDT 


The development of the famous insecticide from its discovery in 1870 to 





3 reels—25 mins. 


large scale production in World War II, culminating in its spectacular 
success during a typhus epidemic. 


A DIARY FOR TIMOTHY 5 recis—so mins. 


The story of a baby born during the last winter of the war, telling what 
happens in the bitter world around him and giving a glimpse of better 
things to come. 


JULIUS CAESAR 


Act III, Scene Il—the forum scene which follows the assassination of 
Caesar. 


MACBETH 


Act II, Scene II—the murder of Duncan. 
Act V, Scene I—the sleepwalking scene. 


2 reels—19 mins. 


2 reels—16 mins. 


These films are on loan from the following offices of 


British INFORMATION SERVICES 


An Agency of the British Government 


Plaza. New York 2 N.Y 6 rth Michigan Avenue, Chicago tH 


San Fran 0B Calif Taft ig 680 North Vine St.. Hollywood 28. Calif 
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West Coast Announces Staff 


+ Patrick Murpny, a commander in 
the U. S. Coast Guard until his re- 
cent release, has joined the staff of 
the West Coast Sound Studios, Inc., 
New York producers of commercial 
and industrial films. During the war 
Mr. Murphy was chief of the Train- 
ing Aids Section of the Coast Guard, 
and tech- 
niques in training films. Before en- 
tering service he was associated with 
Jam Handy 


introduced several new 


Organization for 10 
years. 

West Coast Sound 
has three war veterans on 


Studios now 
its staff. 
Mayor Martin Henry, who was in 
charge of production of training films 
for the Army Ground Forces, and 
Lr. 
was on duty with the Navy in the 
Pacific, previously joined the staff, 


Compr. Georce Goman, who 


and the company is planning a full 
schedule of production of all types. 


Ballard-Bowman Films, Ine. 


% A new name in the commercial 
and industrial motion picture field is 
Ballard-Bowman Films, Inc., whose 
formal organization has now been 
completed in Chicago. 

Ray Batarp, formerly director of 
the Photosound division of Sarra, Inc., 
is president of the new producing 
company. WesLey E, Bowman, presi- 
dent of Wesley Bowman Studio, Inc., 
Chicago illustrating studio, is treas- 
urer. 


Gorpon Linn, who has been in 


Ray BALiLarp 








Gorpon Linp 
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charge of film productions for Bow- 
man studio, is executive vice-president 
and production manager. THomas E, 
Byrnes, whose background includes 
script writing for films and radio, 
news editing, and advertising, is sec- 
retary. 

Assistant production manager will 
be Jonn Matrtuews, until recently a 
captain in the U. S. Army Pictorial 
Service. SypNEY Brown is head cam- 
eraman, Cart Farstrom head artist, 
and Emit Licurter laboratory tech- 
nician. 

The company has several films now 
in production and will produce both 
motion pictures and slidefilms. 

All leaders in the new firm have 
had much experience in the industrial 
and commercial film field. Mr. Bal- 
lard has been associated with several 
leading production companies, having 
first joined the Jam Handy Organiza- 
tion in 1934. He has combined writ 
ing, selling and executive functions, 
and has acted as counsel in training 
and promotional programs for a num- 
ber of clients. He has contributed to 
educational journals and is co-author 
of the supplementary text, Tech- 
niques of Research in Education. 

Mr. Bowman launched his 
studio in 1928 and is now serving 
his sixth term as president of the 
Photographic Guild. He is certified 
a master photographer by the Nation- 
al Association of Photographers of 
America, and veteran of World War 


own 


I. He has also designed several items 
of photographic equipment. 


Wes.ey E. BowMAn 



































Tuomas E. Byrnes 
















Bearing reference line 





DA-LITE MODEL B HANGING SCREEN 


(Radar illustration on screen courtesy of Westinghouse Electric Corporation.) 


For SHARP IMAGES—Use 


Glass-Beaded 
SCREENS 





#86. WS Pat. err. 


Training or selling films that contain cutaway 
views of products, close-ups of machine oper- 
ation, maps, charts, figures, and other im- 
portant details especially need projection on 


Da-Lite Glass-Beaded Screens. 






These finer screens, reflecting maximum light 
without glare, were extensively used by all 
branches of our Armed Forces to speed up the 
training of millions of men and women. Indus-. 
try, schools, clubs and churches have also relied 
on Da-Lite Glass-Beaded Screens for many years 
to insure professional quality projection of 
motion pictures, slides and slidefilms. Choose 
time-proved Da-Lite Screens for your projec- 
tion needs. Styles include spring operated and 
electrically operated hanging screens, and tri- 


pod models. Write for literature. 


DA-LITE SCREEN CO., Inc. 


Dept. 3b, 2723 No. Crawford Ave., Chicago 39, Ill. 


Manufacturers of Quality Screens Since 1909 












local film 


wv A 


groups in the 


program to aid 
formation of com- 
munity meetings along the lines of 
the Washington Visual Workers of 
the District of Columbia, to coordi 
nate nationwide efforts for documen 
tation of the history of the production 
and use of motion pictures in World 
War II, and to stimulate research 
and publication of findings in the 
subject matter areas, has been pro- 
posed by the newly-formed Film 
Council of America. 

The council was formed at con- 
ferences Jan. 15 and 16 in Washing- 
ea 2. c. 
National Advisory Film Committee 
of the Office of War 


This committee worked with govern 


growing out of the 
Information. 


ment agencies to coordinate and uti 
lize film personnel and equipment in 
the field during the war. Members 
of the new council are delegates from 
the principal national organizations 
concerned with the production, dis 
tribution and use of informational 
and educational films. 

C. R. Reacan ol 
former associate chief of the Bureau 
of Motion Pictures of the OWI, was 
elected council president. 

Davin E. Strom of the National 
University Extension Association was 
chosen first 
Boeruin, Educational Film Library 
Association, second vice-president; 
Vernon G. Dameron, Department 
of Visual Instruction, National Edu- 


Austin, Texas, 


vice-president, I. C. 


cation Association, secretary; and 
Merriman H. Ho rrtz, Allied Non 
Theatrical Film Association, treas- 
urer, 


Other member associations are the 
Visual Equipment Manufacturers 
Council, and the American Library 
Association. Membership will be open 
to the General Federation of Wo- 
men’s Clubs, National Council of 
Parents and Teachers, American Le- 
gion, labor and industry groups, and 
farm, youth and other national or- 
ganizations concerned with films in 
the public interest. The council plans 
to furnish such groups with needed 
data for more effective use of non- 
theatrical films. 

Temporary headquarters will be 
maintained in the office of Mr. Dam- 
eron, Department of Visual Instruc- 
tion, National Education Association, 
1201 Sixteenth Street, N.W., Wash- 
ington, D. C., and in Mr. Reagan’s 
office, Twelfth at Austin, 
Texas. 


Lamarr, 


N. Y. Film Council Meets 


+ Formation and a first meeting of 
the New York Film Council took 
place last month. John Grierson of 
National Film Board fame addressed 
a capacity audience. Tom Brandon, 
chairman, turned introductions over 
to Orville Goldner. 
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NATIONWIDE FILM GROUPS FORMING 





Protestant Film Commission 
Announces Formal Organization 





* Plans for providing, distributing 
and exhibiting religious motion pic- 
tures, and for fostering the use and 
raising the standards of presentation 
of visual and audio-visual materials 
in the churches, have been made by 
the recently organized Protestant 
Film Commission, Offices have been 
established at 156 Fifth Avenue, New 
York City. 

The commission also proposes to 
facilitate a coordinated approach by 
Protestant churches and agencies to 
the motion picture industry, and to 
advise with the industry regarding 
subjects and treatments which can 
win church support. To implement 
these aims the board of directors has 
voted to set an initial minimum goal 


of $1,000,000 as a revolving fund. 





The commission is organized as a 
non-profit agency of the churches. 

LiguTENANT Paut R. Hearn, for- 
merly of the U. S. Naval Reserve, 
has been appointed executive secre- 
tary of the commission. He is sched- 
uled for discharge from the Navy in 
the near future after 
work on several films now in pro- 
duction in Hollywood. He formerly 
was connected with the Visual Edu- 
cation department of the University 
of Minnesota, and the department of 
visual aids of the Methodist Board 
of Missions. 

Rome A. Betts, secretary of the 
American Bible Society, is president 
of the commission; S. FRANKLIN 
Mack, secretary of the Board of 
Foreign Missions of the Presby- 
terian Church in the United States, 
is vice-president; and Mrs. Norman 
Vincent Peate, United Council of 
Church Women, is secretary, Kinsey 


completing 
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. . . With a permanent and growing 


staff, complete facilities and the ex- 


perience of years in the production of 


films that do their jobs well—these 


are AUDIO assets which answer the 


eall 


of INDUSTRY and GOVERN- 


MENT for services urgently needed in 


those all-important tasks of training. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue 


e New York City 


Film Center Building 


Menrarirt, general manager of the Pub- 


lic Relations Department, Railway 
Express Agency, is treasurer. 
Directors named to the administra- 
tive committee are: Mrs. Raymond 
Pace Alexander, Philadelphia, Pa., 
attorney; James H. Burke, New York 
attorney; Winfred P. Elson, New 
York, secretary of the Foreign Mis- 
sions Conference of North America; 
Robert D. Jordan, New York, director 
of promotion of the Protestant Episco- 
pal Church; and H. Torrey Walker 
of Philadelphia, manager of the 
United Lutheran Publication House. 


USDA’s Most Popular Films 


+ Three films lead the list of the 
ten most popular of the 16mm in- 
formational and educational films 
circulated by the United States De- 
partment of Agriculture during 1945. 
The list was recently made public 
by the department. 

Winning film was Vanishing 
Herds, while second place went to 
The River. The third place rating 
was won by In The Beginning. Se- 
lection was based on analysis of the 
audience reports of 70 film libraries 
in the country, with the above films 
leading in the number of showings 
per print in circulation. 

Fourth place went to Winter Won- 
derland, fifth to The Life of Plants, 
sixth to The Forest Ranger, seventh 
to For Health and Happiness, eighth 
to Tree in a Test Tube, ninth to 
There’s More Than Timber in Trees, 
and 10th place to Block That Ter- 
mite. 

Films released during the year were 
not included since they had been in 
circulation too short a time to accu- 
rately judge their popularity. Of the 
winning films, all were released prior 
to 1943, and the three highest rank- 
ing pictures before 1940. 


Pan-American’s School Unit 


* An educational unit of visual aids 
on Latin America has been produced 
by Pan American World Airways 
for distribution to schools, With 
this first edition the airline is seek- 
ing an evaluation from educators to 
enable it to give the unit even wider 
distribution after revisions. 

A Kodachrome film strip of 54 
frames is one of the features of the 
kit. It provides a survey of the en- 
tire area from Mexico down the west 
coast of South America, across the 
Andes and up the east coast and 
across the Caribbean to Miami. 

Also included is a color wall map 
of Latin America with air routes. 
Twelve pictorial economic maps, in 
color, and 12 color photographs de- 
pict some of the activities of rural 
and native groups. There also are 20 
sets of 50 pictures each, in black and 
white, for student perusal. 
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% Two film expeditions, one to 
Europe and another to the Far East 
are planned for this year by the re- 
cently organized International Film 
Foundation. JuL1AN Bryan, noted 
lecturer and for many years producer 
of noteworthy films, 
has been named executive director of 
the new foundation, which has offices 
at 1600 Broadway, New York City. 

The Foundation, which will oper- 
ate with funds made available by the 


documentary 


Davella Mills Foundation of Mont- 
clair, N. J., has an initial grant of 
$150,000 a year for two years. Its 


a better under- 
standing between peoples of different 
nations, races and religions: to pre- 
sent and interpret other nations and 
people to the American people and 
to present and interpret the American 
people to those of other countries. 
This will be done by the production 
and distribution of 


purpose is to promote 


motion pictures 
and also by means of television. 
First announced plans of the 
Foundation call for emphasis on the 
sound film medium. Mr. Bryan’s 
years of work in seeking to interpret 
the social, 


economic and _ religious 


lives of other peoples will be con- 
tinued. Ten sound films now in pro- 
duction will be completed during 


1946. They deal with the people of 


BRYAN GROUP PLANS EXPEDITIONS 


Russia, China, Poland and Turkey. 
Arrangements are now being made 
for the participation and coopera- 
tion of the Curriculum Service Bu- 
reau for International Studies at 
Columbia University in the work of 
the Foundation. This will be espe- 
cially in the preparation of foreign 
language 
guides for use of the films. 

Mr. Bryan is continuing his lecture 
appearances in the United States 
under the auspices of the Foundation. 
His pioneer work in presenting tele- 
vision 


versions and _ teachers’ 


programs with documentary 
films will be greatly expanded. 

Officers of the Foundation are: Ed 
Watts, Jr., of New York, 
Pierrot of De 
troit, vice-president; John Henry Leh 
of Allentown, Pa., secretary; Thomas 
C. Roberts of Princeton, N. J., 
treasurer; and Mr. Bryan, 
The board of directors in 
cludes Walter T. Fisher of Chicago, 
Paul J. Braisted of Haddam, Conn., 
William S. Halstead of Fort Wayne, 
Ind., and Dr. Harry A. Reed of 
New York City. 

For the past 15 years Mr. 
has visited and photographed scenes 
and people in China, Japan, Mexico, 
Turkey, Poland, Russia, 
Germany, Holland and 


ward E. 


president; George F. 


executive 
director. 


Bryan 


Finland, 
America. 
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VAPORATE CO.,inc. BELL & HOWELL CO. 
180! Larchmont, Chicago 
716 N. Labrea, Hollywood 


130 W. 46th St. 
New York City 


of the highest quality. 


\ film producers, Write TELEFILM, Inc., 
4 6039 Hollywood Blvd., Hollywood 28, 
-4 for prices and literature. 

OUR SERVICE IS USED BY: 
* AiResearch Mfg. Co. * Lockheed Aircraft Corp 
* Douglas Aircraft Co. 
* U. S. Naval Photo Services Dept 


Dept 
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SILENT FILMS 


(Music * Narration * Special Effects ) 
LET us convert your 16 mm picture to a sound film 
Skilled technical staff, and 
finest sound recording equipment and studio fa 
cilities to serve industrial, amateur and educational 


Calif. 


. * Food Machinery Corp. 
rvi . * Santa Fe Railroad 
* Standard Oil Co. of Calif. 






Army Distribution Chief 
Cites Fiberbilt Record 


*% The important part played by 
the designer and maker of ship- 
ping containers used throughout 
the 16mm 


industry is far too 


often taken for granted. An un 
usual letter of tribute received by 
David Weber of the 
Sample Case Co., Inc., from Lt. 
Colonel Orton H. Hicks, Direc- 
tor of Distribution for the 
Pictorial Service calls attention to 


of this key 


Fiberbilt 


Army 
the wartime record 
product. 

Colonel Hicks’ 
mendation” is “a tribute to... 
the quality of the product which 


“letter of com- 


you have been manufacturing for 


a number of years, but also to 
the intelligent analysis originally 
made when planning the con- 
struction of these cases for the 
Army. 

“Your cases have played an 
integral part in bringing these 
movies to the men in good con- 
dition and on time,” Colonel 


Hicks’ 


Fiberbilt shipping cases have 


letter concludes. 


been used in wartime 
of the Army, 
Marine Corps and U, 


programs 
Navy, Coast —y ard, 

Treas- 
Pinos 


ury, achieving high 


in each service. 
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to Each Other! 


Yes, and the picture and text of a sound slidefilm 

































or motion picture belong to each other. The more 
harmony the clearer the impressions and the more 


effective the film. 











A film is no better than the script (note: a script 


provides both the ¢ext and the picture instructions) 











and the script is no better than the ability of the 














writer to understand your requirements and deal 




















with them in a clear-cut, interesting and forceful 











manner. 


This—backed by top-notch photography 














that illustrates every point—will provide films that 








get results! 


























BALLARD-BOWMAN FILMS, INC. 


360 North Michigan Avenue, Chicago I, 
¢ DEArborn 6292 « 


















































PRODUCERS OF FINE QUALITY FILMS THAT GET RESULTS. 
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WORLD NEWS of 





(Above) 


Thomas 
Bell & 


the sea: 
McNabb, 


Hands across 
Law (left) and J. H. 
Howell president 


B & H Expands Markets 


%& An agreement for the manufac 
ture of Bell and Howell motion pic 
ture projectors, cameras and acces 
sories in England by British Acoustics, 
engineering and manufacturing com 
pany, the 
Chicago firm and the J. Arthur Rank 
group, which controls the English 
company. Final details of the plan 
have been discussed at Chicago. meet 
ings of J. H. McNass, Bell 


Howell president, and THomas Law 


is being negotiated by 


and 


of London. 
The plan provides for a long term 


period of interchange of research, 
manufacture 


equipment and films. Duplicates of 


and distribution of 
Bell and Howell tools and drawings, 
as well as consulting engineers, will 
be sent to England to set up the man 
ufacture by British Acoustics of all 
standard and substandard equipment. 
Under the plan the English plants 
will be operated on Bell and Howell 
engineering and manufacturing meth 
ods. Distribution of products made 
in England will cover the British 
empire and certain countries in Eu 
rope and Africa. 
The agreement 
interchange of 16mm film distribu 
tion between the Rank 
ries and Bell and Howell’s Filmosound 


also calls for an 


l6mm libra 


libraries. 

Further details are expected to be 
released in the near future by Mr. 
McNabb in Chicago and Mr. Rank 
in London. 


Films of the Nations Formed 

* To handle the distribution of for 
eign films in the United States, a 
new firm, Films of the Nations, Inc., 
has been organized with headquarters 
in New York City. Maurice T. 
Groen, formerly head of the Film 
Distribution department, Netherlands 
Information Bureau, has been elected 
president. 

The company will act for nations 
in the promotion and distribution of 
films on a non-profit basis, handling 
them as a cooperative. Already agree 
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the VISUAL FIELD 


ments have been reached to represent 
Netherlands the 
South Africa. Each participating na- 


the and Union of 


tion will have a representative on 
full 
vote, regardless of its share in the 
Ex- 


penses will be pro rated according to 
the 


the board of directors, with a 


expenses of the organization, 


number of films submitted for 
distribution, with a minimum amount 
as a sustaining fee. 

In announcing the new firm Mr. 
Groen said the company will enable 
film users to obtain more films from 
a single source. The films of each 
nation, large or small, will receive 
equal attention and service. All pro- 
motion and advertising will, be han- 
with each film 
received by the firm. Mr. Groen will 


dled in connection 

personally manage the enterprise. 
The number of foreign govern- 

ments maintaining film organizations 


in the U. S. has remained constant 
since the return of peace. 


UNRRA’s Active Production 

+ International Film Associates, top- 
flight informational film group head- 
ed by Jonn Grierson, is currently 
working on a series for UNRRA, set- 
ting plans for overseas distribution, 


Singleton Heads Associated 

* A member of its staff since 1923, 
WituiaM J. Sincieton has been pro- 
moted to the post of general manager 
of Associated Screen News Limited 
of Montreal, Canada. Since 1938 he 
has been sales manager. 

Mr. Singleton is a member and 
past director of the Advertising and 
Sales Executives Club of Montreal, 
a member of the national publicity 
committee of the Canadian Red 
Society, and for a number of 
years he has served as chairman of 


Cross 


the motion picture committee of the 


Welfare Foundation of Montreal. 


FILMS for 
INDUSTRY 


BULOVA 


The Bulova School of Watchmaking, an 
institution established by Bulova Watch 


Company to train physically handicapped 


veterans in watch craftsmanship, uses 


films produced by Loucks & Norling. 


Films of this type require specialized 


knowledge of training routines, skill and 


ingenuity in production techniques, and 


wide experience in picture making. 


LoucKS:-RORLIN 


at ; 
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Four New British 16mm 


Films Are Announced 











% Four new 16mm sound motion 
pictures have been released by the 
British 
showings in the United States. 

A Diary for Timothy is the story 
of a people caught in the toils of 
war and their hopes and plans for 
peace. The child Timothy lives the 
first six months of his life during the 
last six months of the war. His fa- 
ther, a British soldier overseas, writes 


Information Services for 


a diary for his new son, picturing 
the violence of war and the thoughts 
of the men who fight it. At the same 
time the hopes and despairs of the 
people at home are portrayed. Run- 
ning time 40 minutes. 

The first history of the life of 
Princess Elizabeth to reach the screen 
is contained in Heir to the Throne. 
In addition to the sequences showing 
her at official 
from her daily life, many of them 
taken at Windsor 
time 11 minutes. 

A Harbor Goes to France is the 
oficial British film portraying “Op- 
eration Mulberry.” The film traces 
the history of the prefabricated har- 
bor used by the Allies in the invasion 
of Normandy, from the original di- 
rective from Prime Minister Church- 
ill in 1942, through the shipyards and 
factories. The manner in which the 
parts were towed to France is shown, 
and the violent storm which threat- 
ened to render them useless. Running 
time 15 minutes. 

The which 
dealing with her postwar problems 
is detailed in Progress Report, three 
The first de- 


which rubble 


functions are scenes 


castle. Running 


manner in Britain is 


short magazine items. 
scribes the manner in 
from bombed London is being used 
to turn marsh into playing 
fields, the second the extraction of 
magnesium from sea water, and the 
third the new home of Wedgewood 
china. 


land 
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Evsert S. Kapit 


Kapit Purchases General Film 
+ A special department to provide 
“stock shot” 
and commercial film producers is 


material for industrial 
planned for General Film Library, 
Inc., New York, which was recently 
purchased by Harry A. Kapit, vice- 





Yo OC#€ can please every- 


body... but it is interesting to 
note that of the producers we 


have done business with we 


are still serving WEY Cue 
THE KNIGHT STUDIO 


Type Titles for Motion Picture 
and Slidefilm Producers 


341 EAST OHIO STREET - CHICAGO 11 
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Service by the Armed Forces, for ship- 
ping of |émm. film. 
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president of International Theatrical 
and Television Company. 

Exvsert S. Kapit, who was recently 
discharged from the U. S. Army after 
serving in Europe with the 20th 
Armored Division of the Third 
Army, has been named by his father 
as manager of the library. Maxwett 
SELIGMAN, who served in the Army 
with Elbert Kapit, has been named 
chief librarian. 

Expansion of present facilities is 
planned as well as an increase in 
personnel to increase the efficiency of 
the firm’s operations. 


Ellsworth Dent to Coronet 

* Head of the training film and 
classroom instruction program of 
Coronet Instructional Films, Chicago 
text film producers, is Ettswortu C. 
Dent, who has joined the organiza- 
tion as general sales manager of the 
film company and educational direc- 
tor of Coronet Magazine. 

In announcing his appointment 
Davin A. Smart, publisher and pres- 
ident of the film company, said his 
selection is “one step in expanding 
the educational services of the maga- 
zine and Coronet Films.” The sound 
film studios at Glenview, Ill., are in- 
creasing their production schedules 
to add new films each month, he 
declared. At the same time research 
is being conducted to determine the 
film requirements of training institu- 
tions and schools to determine the 
most useful subjects for production. 

Mr. Dent has had 22 years of ex- 
perience in the visual field. He was 
first in charge of the Bureau of 
Visual Education at the University 
of Kansas. He then organized the 
visual instruction service for the 
Intermountain area at Brigham 
Young University, Provo, Utah. Later 
he organized and directed the Divi- 
sion of Motion Pictures, U. S. De- 
partment of the Interior, and served 
as educational director for the Radio 
Corporation of America. Three years 
ago he came to Chicago as general 
manager of the Society for Visual 
Education, Inc. 











16MM FILM 
ADVERTISING SERVICE 


Arrange Club, School, Church and 
Farm Group showings. Supply 
equipment and operators. Full re- 
sponsibility, one-time or long runs 
in Arkansas, Missouri, Mississippi 
and Tennessee. Distribute your lit- 
erature at each showing. 


16MM FILM 
ADVERTISING SERVICE 


Conway, Arkansas 
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1103 EAST ISTH ST. 





A Truly Mechanical BRIEF CASE for Your Salesmen, Now! 


And at LOW COST —with 


MOVIE - MITE 


16 mm. Sound-on-Film Projector 





PORTABLE—Weighs only 27} Ibs. complete. 


Single case contains: Movie-Mite 16 mm. 
sound projector, desk top screen, speaker, 
cords, take-up reel . . . and still has ample 
space for spare lamps, etc. 


Extremely compact; only slightly larger 
than a portable typewriter; approximately 
8x12x15 inches in size. Ideal for small group 
showings. Larger size standard screens may 
be used for larger groups. 


STANDARD FEATURES—Plainly marked film 
path makes threading easy. Only one mov- 
ing part need be operated in entire thread- 
ing. Show can be on screen in less than 
three minutes. 


One electric plug completes all connections 
to projector. Cords, permanently wired to 
speaker, cannot be lost. 


Reel capacity 2000 ft. Reel arms slip into 
accurate sockets .. . Fast power rewind... 
Adjustable tilt . . . Quickly adjusted framing 
device . . . Utilizes a single, inexpensive 
standard projection lamp for both picture 
and sound projection. No separate exciter 
lamp necessary .. . case of durable ply- 
wood ... Leatherette covered . . . Universal 
A.C. or D.C. 105-120 volt operation . . . no 
converter necessary. Mechanism cushioned 
on live rubber mounts for smooth, quiet oper- 
ation .. . entire unit made of best quality 
materials and precision machined parts. 


See your Industrial Film Producer 
for demonstration and delivery information 
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TRAINING AIDS CENTER 
(CONTINUED FROM PAGE TWENTY-TWO ) 


addition it may be used to enlarge 
and project images of actual objects 
and equipment. Although the educa 
tional function is the same as that 
of slides, opaque projection has a 
distinct advantage when dealing with 
materials that do not merit the time 
or expense required for reproduction 
in a more permanent form such as 
slides. 

d. Watt CuHarts may be readily 
referred to while working in_ the 
laboratory or shop. They have a 
physical advantage over glass slides 
and film strips in that they may 
be easily posted for review when 
classes are not in session. Paper or 
cardboard charts may be equipped 
with moveable overlays so that var 
ious positions of different moveabl 
parts can be demonstrated, Charts 
equipped with moveable overlays 
have proved effective in acting as a 
transition between the detailed study 
of parts on the chart and animation 
in motion pictures. They also pro 
vide a transition between motion pic 
ture animation and the actual equip 
ment or model. It should be noted 
here that charts with moveable over 
lays have some but not all of the ad 
vantages of models. 

e. THREE-DIMENSIONAL GLAss SLIDES 
may be used when a perspective is 
necessary to clarify the understanding 
of the subject matter. These slides 
may be used effectively when the 
specific advantages of models describ 
ed below are not essential in reaching 
specific training objectives. 

3. Movets simulate actual equip 
ment, but may be scaled down or up 
as required for good instruction. 
Models may be designed to show in 
ner-motion which is impossible in 
many instances through cutaways of 
actual equipment. They may be de 
signed so that they can be easily 
dismantled part by part for detailed 
study; in this connection the use of 
directs attention to different 
parts and 


color 


systems. Reports from 
training stations and factories indi 
cate that the tie-up between models, 
charts, cutaways and other visual ma 
terials is greatly strengthened by using 
the same color code throughout. Sim 
plified operational mock-ups may be 


used to demonstrate the basic prin 


36 





ciples involved in complicated sys 
tems. These simplified mock-ups may 
serve to introduce the study of more 
detailed charts, motion pictures and 
actual equipment, 

Thus we see that different types 
of training aids have specific advan- 
tages and strong points for instruc- 
tion. We also see that different types 
have advantages which overlap, and 
that certain of the different types 
have functions that may be directly 
interrelated and therefore’ serve as 
direct transitions from one phase of 
the learning situation to another. The 
combination of types, and the order 
in which they are used varies with 
different groups and training situa 
tions. 

The U. S. Navy Training Aids 
Development Center that designed 
charts and models for use by the en 
tire Navy, was located in the same 
building as the Training Aids Sec 
tion, Third Naval District. The ex 
change of information between mem 


bers of the two staffs resulting from 





this coincidence, and experience in 
working with heads of departments 
made in- 
creasingly clear the importance and 


from training activities, 
practicability of peacetime production 
of materials specifically designed for 
coordinated use in schools and in 


industry. 


Officers Coordinate Activity 


% The Training Aids Officers made 
frequent visits to schools and factories 
to inform them of available visual 
materials, to assist with integrating 
pertinent materials in the curricula, 
and to offer assistance with specific 
training problems. They advised local 
Audio-Visual Officers, heads of de- 
partments and instructors concerning 
effective utilization of training aids. 

The officers from the Training 
Aids Section also encouraged the or- 
ganization of classes for instructors 
at the training activities in which 
different methods for using training 
aids were demonstrated and dis- 


cussed. The District officers worked 

















The mark of specialists in 


films... to communicate 


facts..to mold attitudes.. 


and to influence behavior. 
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with local audio-visual directors in 
planning these classes. The classwork 
included basic requirements for good 
utilization such as making lesson 
plans, different methods of introduc- 
ing and presenting material, physical 
conditions essential for using mate- 
rials and the importance of following 
up the presentation with discussions, 
tests and practice. The classwork also 
included instruction on the strong 
points of each type of material with 
demonstrations showing how dif- 
materials could be 
further implement 
instruction, These 


ferent types of 
coordinated to 
in-service classes 
proved an invaluable contribution to 
effective utilization of training aids. 

Each Officer of the Training Aids 
Section was made responsible for cer 
tain schools and factories since re- 
peated contacts by the same officer 
proved effective in promulgating good 
use of training aids. Training Sta- 
tions were divided among the officers 
according to geographic location and 
schedules worked out to provide 
ample time for the officers to become 
acquainted with heads of departments 
and instructors, and to become thor- 
oughly familiar with their specific 
teaching problems. 

One of the techniques used by the 
Training Aids Officers which made 
their visits to schools and factories 
more effective was the use of a re- 
port form which served as a guide 
or outline for recording pertinent in- 
formation in minimum time. The 
form provided spaces for recording 
data on the courses, types of training 
offered, specific training problems, 
and detailed information on the use 
of Training Aids. These report forms 
were filled out during conferences 
with instructors and served as a basis 
for discussing the factors that enter 
into good use of materials. 

A file was maintained at the Train- 
ing Aids Section for each shore based 
training station. The file contained 
the report forms described above, 
along with correspondence, invoice 
copies of materials supplied, periodic 
inventory of materials and equip- 
ment at the activity and other perti- 
nent data. These complete and cu- 
mulative records provided an overall 
picture of the curricula and training 
problems at each activity, as well as 
training material and methods being 
used. They made it possible for the 
officers of the Training Aids Section 
to give continuous and personal at- 
tention to local training problems. 

Officers at training stations quickly 
became cognizant of the personal 
interest of the Training Aids Officers 
in helping to solve their problems. A 
liaison resulted between the 
Aids Section and _ the 


schools and factories. * 


close 
Training 
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+ A semi-educational sound motion 
picture, Dateline—Tomorrow, has 
been completed for the Aluminum 
America by the Jam 
Handy organization. It is being given 
wide distribution by the aluminum 
company, and portrays the qualities 
and characteristics of the various alu- 
minum finishes over a wide range 
of applications. Enough of the meth- 
ods of securing these finishes is given 


Company of 


to establish a basis for the audience 
to compare suitability and costs. The 
picture is being shown to those who 
buy, sell, design or fabricate products 
which are or could be aluminum. 


Three Pan-American Films 


* Three new 16mm sound films in 
color are being distributed by Pan 
American World Airways through 
the Motion Picture Bureau of the 
Y.M.C.A., and 37 


libraries. Each of the three may be 


university film 
purchased at cost by schools. The 
purchase plan is a new departure for 
Pan American, which has already 
sponsored a number of films dealing 
with countries served by the airline. 

Wings to Alaska presents a cross 
section of the territory’s wild beauty, 
history, cities, industries and people 
—Indian, Eskimo and white. The 
famous Inside Passage is pictured 
from the air, and Mendenhall glacier 
is shown in detail. Tribal ceremonies 
and the colorful dress worn for them 
are portrayed as well as a collection 
of totem poles. Gold mining, salmon 
fishing and canning are explained 
and the film closes with pictures of 
winter sports on the slopes of Mt. 
McKinley. Running time 30 minutes. 

Weekend in Bermuda is what the 
name implies, a visit to the island by 
air, followed by a tour of the hotels, 
the beaches with surf bathing or sun 
bathing, a portrayal of the aquatic 
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sports available and of the _back- 
ground of tropical flowers. The daily 
life of the natives is depicted, as is 
that of the tourists at resorts. 

Life in the West Indies, Central 
America and South America is por- 
trayed in the film Wings Over Latin 
America. Remains of early civiliza- 
tions, the crafts, customs, costumes 
and market places of the various 
countries are pictured. There is a 
trip to the Bahamas, and then from 
New Orleans the picture carries the 
audience south through each of the 
Latin American countries. 


DeJen Reviews GE Story 


+ As a feature of one of the series 
of meetings being held by the New 
York Chapter of the Society for the 
Advancement of Management to 
provide industry with the latest de 
velopments in the field of visual aids, 
Jean DeJen presented the story of 
General Electric’s program for train 
ing retail appliance salesmen. 

Mr. DeJen, who is manager of 
Retail Development and sales educa 
tion for the appliance and merchan- 
dise division of General Electric, 
directed formation of the salesman 
ship course. Slideflms which form 
the basis of the General Electric pro 
gram, were shown to the chapter, 
and printed texts of the slides shown 
were distributed. 

The chapter was given also the 
first public showing of the 16mm 
sound motion picture in color, G-E 
Diary. The film is the inside story 
of General Electric’s war production 
activities, made with the cooperation 
of the Army, Navy, Marine Corps 
and Coast Guard. 

X. F. Surron, president of Sutton 
Malkames New York 
commercial film producers, served as 
chairman of the meeting. 
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(Above, left to right) Jean DeJen, Manager of Retail Development Section and sales educa 
tional activities at General Electric, Bridgeport plant, Lt. Col. John Moore, vice-president New 
York Chapter, Society for Advancement of Management, and X. F, Sutton, Group Chairman. 
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Mow bulleding 


... ONE OF THE FINEST 
BUSINESS FILM STUDIOS 
IN THE ENTIRE INDUSTRY 


All Government Pictures 
have been delivered and 
our work shops are busy 
on many new films for pri- 
vate enterprise. Our old 
customers are back. They 
have not forgotten our 
20 Years of aoadiones: 


ROCKETT FILMS 


6063 


HOLLYWOOD .(28) 


SUNSET BOULEVARD 


CALIF. 


Services 





Lasoratory 





FILM PRODUCERS 


Quality Backed by 40 Years in the Cinema 
Laboratory and Equipment Field 


KODACHROME REPRODUCTIONS 
BLOWUPS AND REDUCTIONS 
BLACK AND WHITE PRINTS 
SLIDE FILMS 

TITLES 

SOUND RECORDING 

CUTTING FACILITIES 

PORTABLE SOUND UNIT 

VAULT STORAGE SERVICE 
PROJECTION SERVICE 


+ + + + + tt OF 


Both 16mm. and 35 mm. 
ALL IN ONE PACKAGE 


HOLLYWOOD 
COLORFILM 


CORPORATION 


230 West Olive Avenue Burbank, Calif. 
Phone CH. 85554 
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A NEWS-LETTER OF PERSONNEL ACTIVITY AMONG 
THE MANUFACTURERS OF AUDIO-VISUAL EQIUPMENT 


HE re-awakening of domestic 


and worldwide markets for 

peacetime training, public educa 
tion and similar purposes is mirrored 
in the month’s news of equipment 


manutacturer personnel activities. 


Buffalo Photographic Show 


* More than 2000 photographic deal 
ers and photo finishers are expected 
to attend the national convention and 
photographic trade show to be held 
March 11-15 in Buffalo, N. Y. Manu 
facturers of every type of photograph- 
ic equipment and supplies are plan 
ning exhibits for the 
Company executives are also planning 
to be on hand to confer with dealers. 

The convention sessions have been 
so arranged that two meetings will 
be held in the mornings, one being 
devoted to topics of interest to the 
dealers and the second to those inter- 
esting the photo finishers, In th« 
afternoons joint sessions will be held. 


meetings. 


Topics will include salesmanship, 
labor problems, methods of meeting 
competition, trade practices and laws, 
film libraries, and uses of photog 
raphy in 
Several features, in- 
cluding a banquet, have been planned 
for the convention. 


education and _ training. 


entertainment 


NY Museum Honors DeVry 


% The first Certificate of Merit of 
the New York Museum of Science 
and Industry to be awarded to a 
company in the motion picture in 
dustry has been presented to the 
DeVry Corporation of Chicago, pio 
neer manufacturers of motion picture 
projectors, cameras and related audio 
visual equipment. 

At a presentation ceremony attend 
ed by the Press and museum officials 
the certificate was awarded to Wit 
uiaM C. DeVry, corporation presi 
dent, by Robert P. Shaw, director of 
the museum. Mr. Shaw told the 
group he regarded it “an honor to 
bestow the certificate to the head of 
the three-decade old DeVry Corpora 
tion, which has already received five 
Army-Navy “E” flags and other sig 
nificant honors.” 

In connection with the presenta- 
tion, the museum displayed the new 
DeVry Model 12000 35mm theater 
projector, the Model 12106 power 
amplifier, the new DeVry 16mm 
portable sound-onfilm projector, and 
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(Above) S. G. Rose of Victor presents 


award to Guy Noble. 
l6mm and 35mm cameras. There 
was also a presentation of the sound 
Unlimited, portraying 
the evolution of the motion picture. 

The late Dr. Herman A. DeVry, 
founder of the corporation, invented 


film Vision 


and developed portable motion pic- 
ture equipment, and was one of the 
pioneers of audio-visual education. 

The Corporation has been further 
honored by being awarded the Certi- 
ficate of Service by the U. S. Army 
Air Forces Training Command, for 
meritorious assistance in the ground 
training program of the Army Air 
Forces. DeVry’s contribution to the 
war effort included not only equip- 
ment for movies for training, brief- 
ing and entertainment but several 
other devices, including the Pano- 
ramic Gunnery Trainer, for instruct- 
ing aerial and anti-aircraft gunners. 


(Above) William C, DeVry, (left) president of the Chicago projector manu- 
facturing concern, receives the Certificate of Merit from Director Robert P. 


Victor Aids Rural Education 


* To emphasis on 


visual education for the rural youth 


increase the 


of America the Victor Animatograph 


Corporation of Davenport, lowa, 


manufacturer of 16mm _ sound pro- 
jectors and equipment, has provided 
funds for two 4-H club scholarships 
in visual education to the National 
Committee on Boys and Girls Club 
Work. This is the first time such 
scholarships have been available to 
4-H club members. 

In presenting funds for the scholar- 
ships to Guy L. Nose, managing 
director of the National Committee, 

G. Rose, executive vice-president 
of the Victor corporation, outlined 
rules for the competition, Contestants 
are required to show evidence of 
interest and experience in the opera- 
tion of picture projection 
equipment, use of cameras, slidefilms, 
slides and other visual tools. The 
winners must include in their col- 
lege work a minimum of at least 
one course in visual education. 


motion 


Mr. Rose said the firm’s move had 
been inspired by a great admiration 
and respect for the work of the 4-H 
clubs. Their members, he continued, 
will benefit from their acquaintance 
with visual education techniques, and 
visual education itself will benefit 


from the impulse of this new force. 





Shaw of New York’s Museum of Science and Industry. 








Rosert H. UNseEtp 


Directs B & H Advertising 

* The advertising program of the Bell 
and Howell Chicago 
manufacturers of motion picture pro- 


Company, 


jectors, cameras and accessories, is 
again under the direction of Rosert 
H. UNsexp. 

Mr. Unseld has resumed his post 
as general advertising manager of 
the company after three-and-a-half 
years as a major in the Army Air 
Forces. With Bell and Howell since 
1935 Mr. Unseld left the company 
in June of 1942 to begin active duty 
with the Air Forces, Duty included 
service at Wright Field, Ohio, where 
he was assistant chief of the Air 
Technical Service Command's exper- 
imental photographic laboratory. He 
also was responsible for the prepara- 
tion of aerial photographic exhibits 
and displays. These, depicting the 
progress and development of recon- 
naissance and combat photography, 
were shown in war bond and recruit- 
ing drives. They received commenda- 
tion from Washington officials. 

Mr. Unseld was American Vice- 
Consul in Surabaya, Java, when he 
joined Bell and Howell as personal 
equipment division manager. Two 
years later he was named assistant 
advertising manager, and in 1939 was 
appointed general advertising man- 
ager, the post he held when called 
to duty with the Army. 


16mm Camera’s Growing Field 


+ Increased use of 16mm cameras, 
not only for takes which will be 
printed in that gauge but for color 
work which will be blown up to 
35mm prints, is expected with the 
appearance of the new Mitchell 
16mm professional cameras. 

The new cameras are as complete 
as the larger units, and have pro- 
visions for standard mounts for 
lenses and filters. New rigid tripods 
are also available, and cameramen 
who have seen and used them feel 
that they will be capable of the same 
quality color work as the 35mm 
models. 
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Wa ter E. JoHNson 


SVE’s Educational Director 

+ Recently released from the U. S. 
Navy, where he served as Training 
Aids Officer, WALTER E. JoHNnson has 
been appointed Educational Director 
for the Society for Visual Educa- 
tion, Inc. of Chicago, manufacturers 
of slidefilm equipment. 

During his two-and-a-half years in 
the Naval Reserve, Mr. Johnson 
served at the Naval Training School 
at Ohio State University, and at the 
Naval Training Center in Gulfport, 
Miss. 

Before entering the service Mr. 
Johnson was coordinator of instruc- 
tional material and later elementary 
school principal in the River Forest, 
Ill. public school system. He also 
served as instructor in the Visual 
Aids and Radio in Education courses 
at the Northwestern University grad- 
uate school summer session of 1942. 
He holds a Bachelor of Education 
degree from Milwaukee State Teach- 
ers College, and a Master of Arts 
degree from Northwestern University. 


Kollmorgen Optical Staff 

* E. O. Kollmorgen has been named 
president of the Kollmorgen Optical 
Corporation of Brooklyn, N. Y., to 
succeed George L. Haas, head of the 





E. O. KoL_MorcEN 


NUMBER TWO * VOLUME SEVEN «* 1946 


company for many years. Mr. Koll- 
morgen has been executive vice- 
president for the past five years. An- 
nouncement was also made of the 
retirement of Dr. Frederick Koll- 
morgen, board chairman. Ownership 
of the corporation remains unchanged. 

John L. Maulbetsch, production 
and engineering vice-president, has 
been selected as vice-president and 
general manager. William A. Rudd, 
comptroller, has been named treas- 
urer. Peacetime products will now 
include Snaplite motion picture pro 
jection lenses, television optical sys- 


tems, and Spectel telescopic spectacles. 


E. N. Luc AS 


Illustravox Western Office 

+ Sales manager for the Western divi- 
sion of the Illustravox Division of 
the Magnavox Company of Fort 
Wayne, Ind., will be E. N. Lucas, 
it was announced by N. B. Sherrill, 
Jr., sales manager. His headquarters 
will be at 1355 Market Street, San 
Francisco, Calif., and his territory 
will include the Rocky Mountain 
and West Coast states. 

For the past 10 years Mr. Lucas 
has been associated with the Jam 
Handy Organization as West Coast 
representative, as a technical and pro 
jection consultant in the Detroit of 
fice, and as director of projection. 
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FILM 
CLEANING 
MACHINES 

& 
REWINDS 
* 
SPLICERS 
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ASSEMBLIES 
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REELS 
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HANDLING 
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DONT 
FILMS DIE 


FILING -» STORAGE CABINETS 














Over 30 
Yeors of 
Satisfactory 

Service 


Dry, brittle film, full of dust, 
dirt, oil and grime, soon loses 
its clarity and film life. Perma- 
nent protection in NEUMADE 
SAFE ALL METAL Storage 
Cabinets, is your assurance of 
a proper performance today, 


tomorrow, and years to come. 








Write for 
Illustrated 
Literature. 







Over 50 mod- 
els from which 
to choose. 





“Canadian 
Distributors 
BENOGRAPH 
MONTREAL" 


PRODUCTS CORP. 


427 WEST 42°STREET NEW YORK NY 


FOR ALL THE NEWS, ACCURATELY TOLD, ON NEW 
AUDIO-VISUAL EQUIPMENT, READ BUSINESS SCREEN 








EVERYTHING IN PROJECTION 


35mm Projection 

16mm Mazda Projection 
8mm Projection 

2x2 Slide Projection 
Sound Slide Projection 
Turntable Furnished 


P. A. Systems set up 


Thirteen offices ready to serve you! 


| UDINE PICTURES 
| CORPORATION 


28 - 34 E. 8th St., Chicago, Illinois (Home Office) 
2024 Main St., Dallas 1, Texas 


714 - 18th St., Denver 2, Colorado Louisiana 
926 McGee St., Kansas City 6, 915 S. W. 10th Ave., Portland 5, 
Missouri Oregon 
2408 W. 7th St., Los Angeles 5, 108 W. 8th St., Chattanooga, 
California Tennessee 
18 So. Third St., Memphis 3, 915 E. Main St., Richmond 19, 
Tennessee Virginia 
132 So. Miami Ave., Miami 36, 52 Auburn Ave., N. E., Atlanta, 
Florida Georgia 
| and 
| Bertram Willoughby Pictures, Inc., 1600 Broadway — 
Suite 600, New York City 19, New York 
| 


16mm Arc Projection 
16mm Silent Projection 
Standard Slide Projection 
Film Roll Projection 
Opaque Projection 
Microphone Furnished 


4127 Tulane Ave., New Orleans, 











WituiaM R. Soxer 


DeVry Staff Appointments 
* Industrial 
ment for the DeVry Corporation of 


sales of l6mm equip 
Chicago will be in charge of L. M. 
ANDERSON, whose promotion to in 
dustrial sales manager was announced 
by W. C. DeVry, president. 

Also announced was the appoint 
ment of WiLtu1AM R. Soke , recently 
released from the U. S. Navy, as sales 
manager of DeVry’s 35mm Motion 
Picture Division, and of Norman D. 
OLsEN, Jk. as assistant export man 
ager. 

Ten YEARS OF EXPERIENCE! 

than 10 


16mm 


Mr. Anderson has more 
years of sales experience in 


motion picture equipment and al 
lied products. During the war he 
served as chief expediter and assistant 
the DeVry 


plant. Prior to that time he was a 


produc tion manager at 


DeVry district sales manager in the 
Southeastern district with headquar 
ters in Atlanta, and in Minnesota and 
the Dakotas. His headquarters will 
be at DeVry’s main office in Chicago. 

Mr. Sokel is a graduate of Rensse 
New 


York, and before entering service was 


laer Polytechnic Institute of 
instrumentation and sales engineer 
with the Brown Instrument Division 
of the Minneapolis-Honeywell Regu 
lator Company. His duties in the 
Navy included the design, procure 
ment and distribution of all types 
of motion picture sound equipment. 
He will work closely with H. Bob 
Engel, general 


sales manager, the 


DeVry theater supply dealers and 


field service engineers. 


Assists “Export MANAGER 
His new duties will make Mr. Ol 
sen assistant to his tather, Norman 
D. Olsen, Sr.. 


handling the 


export manager, in 


increasing volume of 
sales from the 68 foreign countries 
in which DeVry equipment is sold. 
He was recently released from the 


Army Air 


three 


Forces, with whom he 


spent Guadalcanal, 


New 


Islands as a member of the 7th Air 


years on 


Guinea and the Philippine 


drome Squadron. 
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* Methods used by the U. 


picture 





S. Army 


in training motion projec- 


tionists are outlined in a new train- 
ing pamphlet published by the Victor 
Animatograph Corporation of Da 
venport, lowa. The booklet was pre 


pared by Epon Imunorr of the 
Victor sales department, who served 
is a visual education specialist at 
Camp Hood, Texas, during the war. 

The pamphlet outlines group train 
ing methods, including the Army’s 
procedure, 


coach-and-pupil require 


ments for prospective operators, a 


qualification questionnaire, and writ 
ten test material for the end of the 
booklet 1S 


cours¢ The being dis- 


tributed to interested organizations 


or individuals. 


RKO Expands 16mm Program 
* The 16mm program of RKO Radio 
Pictures, Inc. will be headed by R. C. 
Maroney, who for the past five years 
has been associated with the Office of 
Inter-American Affairs. 

RKO plans use of the 16mm me 
dium to expand present services to 
outlying, unserviced areas, and not 
to compete with present 35mm ex- 
hibitors, Principal use will be in for 
eign countries. The program is al 
ready being pushed by the company 
in China, and representatives will 
shortly leave for Latin America. 


Good films and projectors 
deserve good lamps 
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PROJECTION 
LAMPS 


RADIANT LAMP CORPORATION 


300 Jelliff Ave., Newark 8, N.J. 


PROJECTION + SPOT 
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Dr. Joun A. TrepEMAN 


Ansco’s Educational Director 

* Training of salesmen and techni- 
cians of the Ansco Division of Gen- 
eral Aniline and Film Corporation 
in the principles and practical appli- 
cations of the company’s processes 
will be in charge of Dr. Jonn A. 
TiepeEMAN, who has been appointed 
director of the firm’s education de- 
partment. He Lloyd E. 
Varden, New 


succeeds 
who left to join a 
York photo finishing concern. 

Until recently Dr. Tiedeman has 
been a commander in the U. S. Navy, 
being attached to the U. S. Naval 
Academy as assistant head of the 
physics section. A graduate of Union 
college he became interested in pho- 
tography while doing research work 
for General Electric on the effects of 
lightning on high power transmission 
lines. 


(CONTINUED FROM PAGE TWENTY-FIVE ) 
G.EZ”S TRAINING PROGRAM 

This entire program has been pre- 
pared under the direction of Jean 
DeJen, manager of Retail Develop- 
ment and sales education for the Ap- 
pliance and Merchandise department 


of General Electric. The training 
program is carried on under his 
personal supervision. Mr. DeJen 


states that the Company expects each 
of its dealers to have a projector, a 
screen, a portable pulpit and a library 
of slidefilms and printed texts. This 
library will be kept up to date with 
periodic releases. 














WANTED 
Experienced commercial motion 
picture and slidefilm writer wanted 
for top bracket position with lead- 
ing industrial producer. Please 
state qualifications and experience. 
Our organization knows of this ad. 

Box 54 
BUSINESS SCREEN 


157 E. Erie, Chicago 11 
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AND 


ae NEW PRODUGTS 


AUDIO-VISUAL 


EQUIPMENT e 
MATERIAL DEVELOPMENT IN THE NEWS 


PROCESSES 





N PLANTS throughout the na- 
i makers of audio and visual 

products were staging a real battle 
for allout postwar production to meet 
the largest back orders in the history 
of the industry. Despite crippling 
shortages of essential parts and ma- 
terials, most companies in the field 
appeared to be maintaining good de- 
livery schedules last month. 

No revolutionary design changes 
but an increasing trend to simplifica- 
tion was apparent in these products. 
Where simplification could lead to 
lower prices and wider usefulness it 
would be welcome news to both con- 
sumer and maker. 


Valette Announces Line 

% First announcement of the return 
to civilian Valette 
Products, Inc., Chicago manufacturer 


production of 


of cameras and other visual equip- 
ment, including a 16mm sound pro- 
jector, was made this past month. 
Carnot Valette is president of the 
concern. 

Details of the new projector have 
not been announced, but the firm re- 
ports light weight, high sound fideli- 
ty, even screen illumination, double- 
cooled lamp house, silenced mecha- 
nism and simple, 3-switch operation 
are features. First showings were 
planned for the public at the Buffalo 
convention of photographic dealers 
and photo finishers. The unit is re- 
ported in quantity production. 

Oliver N. Wilton, former Bell and 
Howell sales and export executive is 
directing distribution. He is Vice- 
President in charge of sales of photo- 
graphic products. To enable it to ex- 
pand production on all products the 
company has already begun construc- 
tion of a new factory in Chicago. 
This is its 13th year in business. 





DUPLEX REEL REWINDERS 
Operates Ié6mm. and 35mm. 
Duplex Rewinders continue to serve long 

- after others 
have had to 
be replaced. 


* 


Duplex Cinema Equipment Co. 
230 West Olive Avenue Burbank, Calif. 
Telephone CHarleston 85554 
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Perfected as an aid to producers who use both 16 and 35mm cameras, the new 


Western Electric simplified recording system is shown. 


Western Electric Announces 
New Recording System 

% To aid 16mm sound film pro- 
ducers who use both l6mm and 
35mm cameras a new simplified film 
recording system to enable recording 
of any of the standard original or 
release type of sound tracks on either 
size film has been perfected by the 
Electrical Research Products division 
of the Western Electric Company. It 
will be available within the next few 
months. 

The new device, smaller in size 
and weight than previous recorders, 
represents a marked departure in de- 
sign from equipment in use today, 
company officials report. Features 
are simplicity of mechanical parts 
and freedom adjust- 
ments, rapid threading of film, adapt- 
ability to either variable area or 
density recording and reduction of 


from critical 


flutter to new low values. 


The Nateco Projector 
(See illustration at right) 


% Constructed of individual assem- 
blies and sub-assemblies to permit 
removal and replacement in the field 
with only ordinary tools, the new 
Natco 16mm sound picture projector 
has-been placed in production by Na- 
tional Industries, Inc., of Chicago. 
Use of individual assemblies is de- 
(CONTINUED ON THE 


NEXT PAGE) 


‘ 


Unit assembly type of construction 
is used, and introduction of various 
innovations enable it to meet a variety 
of recording requirements, including 
changing from l6mm to 35mm by 
use of only a screwdriver. 

The new portable amplifier-noise 
reduction unit with a power supply 
unit is suitable for use with news- 
reel cameras for single film record- 
ing, or with the new recorder for 
an inexpensive double film system. 


Unique Visual Sales Display 
* Combining living characters with 
slide backgrounds to re-create paint- 
ings in life-size proportions were 
used in a unique visual presentation 
which featured a recent Continental 
Distilling Corporation sales meeting. 
A double set of projectors, a full 


Koda- 


chrome slides of the paintings, both 


size Trans-Lux screen and 








(Above) The Argus streamlined slide 


projector with rotary slide carrier, 
coated optics. 





with and without the painted char 
acters, were used. Fading trom the 
one to the other slide, and special 
lighting effects enabled actors to 
make on-stage movements and exits 
and replace the painted characters. 
Micrometer accuracy in making the 
slides and in projection of them was 
necessary to secure smooth transition. 

This 


gineered at the direction of the Al 


unusual showing was en- 
Paul Lefton Company, Inc., Phila 
delphia advertising agency. Television 
officials are said to be interested in 
that this technique may help solve 
that industry’s backdrop problems. 





Tue Stereo-Reatist CAMERA 


3-Dimensional Selling 


*% Use of third-dimensional photog 
raphy in the sales field has been 
given additional impetus by comple 
tion of a new stereo camera and 
viewer by the David White Com- 
pany. The new camera, called the 
Stereo-Realist, and the viewer are ex- 
pected to reach the market in the 
very near future. 

The camera uses standard 35mm 
film magazines, making 15 stereo 
pairs of pictures on an 18-exposure 
roll. 

Transparencies made with the new 
camera, either in black and white or 
color, may be used in the new viewer. 
This is equipped with achromatic 
lenses with focusing and interocular 
adjustments. The built-in illuminating 
system 


permits full enjoyment of 


color without eyestrain, and with 
depth. The 
viewer case is of plastic and easy to 
hold. 


The camera body is die cast alumi- 
leather-like 


maximum illusion of 


num covered with a 


(CONTINUED ON THE NEXT PAGE) 
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(CONTINUED FROM PREVIOUS PAGE) 
plastic. Exposed metal parts are in 
Alumilite. The heart of the camera, 
the two lenses, are specially designed 
Ilex Paragon £3.5 coated anastigmats. 
Their focal length is 35mm. The iris 
diaphragms are mechanically cou 
pled. The twin lenses are perfectly 
matched and positively coupled so 
that focusing of each is synchronized 
with the other. The shutter is a gear 
retarded, ring set, cocking — type 
mounted behind the lens. Ten speeds 
are provided. 

To give the camera the greatest 
possible versatility there is a built-in 
flash synchronizer, an optical type 
view-finder and an optical rangefind 
er. Parallax in the view-finder is eli 
minated by mounting it between the 
lenses. 


Self-Contained Sales Projector 


% With production in the industrial 
and commercial film field moving 
toward the greater use of films as 
direct selling tools, Technical Service, 
Inc., of Detroit is manufacturing a 
completely automatic 16mm _ sound 
film projector for use of salesmen. It 
has projector, screen, speaker and 
amplifier built into one case weigh 
ing about 40 pounds. 

The new projector is said to be 
suitable for audiences of from one 
to 35 persons, and can be set up 
and put into operation within five 
minutes without causing undue con- 
fusion in a prospect's office. Showings 
can be held in a lighted room, and 
salesmen using the projector have 
the added advantage of being able 
to sit with the prospect while view- 
ing the film as the machine is com 
pletely automatic once it is started. 

In “setting up” the equipment is 
placed on a table or desk, and the 
screen, attached to the projector, is 
snapped into place. The projector 
operates on direct current, or on 
either 25-cycle or 60-cycle alternating 
current without conversion equip- 
ment. It can be plugged into any 
standard wall outlet. 

The film is threaded on a con- 
tinuous magazine of T.S.I. design, 
and is always ready for showing, thus 
saving the inconvenience of thread 
handles 
l6mm reels up to 2000-foot capacity. 


ing. It also conventional 


(Below) Technical Service Projector 








(Above) Informal sales group views Technical Service ‘self-contained’ projector. 





16mm 
Release Prints 


As a discriminating producer, you are inter- 
ested in obtaining release prints that reflect your 


painstaking production efforts. 


To insure the finest screen results, enlist the 
excellent facilities and expert personnel available 
at Burton Holmes Films — the leading motion 


picture laboratory in the middle west. 


Annually, we process millions of feet of 16 mm 


release prints on a quality basis. 


Inquiries invited. 


BURTON HOLMES FILMS, INC. 


7510 N. Ashland Avenue, Chicago 26, Illinois 
ROGers Park 5056 













Ansco’s New Color Film 
¥%& In selection of color for industrial 
and commercial motion pictures pro- 
ducers now have the new Ansco 
color film added for their considera- 
tion. Ansco officials have announced 
that the new film is now being re- 
leased in sufficient quantities to make 
it generally available. Companies 
with orders already on file are being 
supplied as rapidly as 
permits, 

At present all processing is being 
done in the main color laboratories 
in Binghampton, New York. A du- 
plicating process is being offered there 
too for production of extra prints. 
The company plans to extend its 
laboratory facilities to other cities 
when equipment becomes available. 

A feature of the new film is that 
processing may be done in the future 
by those producers with their own 
laboratories. The company reports the 
processing is relatively simple in the 
field of color. This, it is pointed out, 
will permit producers to rapidly de- 
velop sample rushes for inspection. 

Daylight film was first placed in 
production, but the tungston type is 
being added as rapidly as possible. 
It is claimed that the new film has 
adequate speed for a variety of con- 
ditions, ample latitude to offset minor 
errors in judging light, and clarity 
because of an anti-halation under- 


production 


coating. 


THE NATCO PROJECTOR 
PAGE 41) 
signed to solve the service problem. 

Functional highlights of the Natco 
are the direct sound scanning, and 
independent floating stabilizers, de- 
signed for quality sound reproduc- 
tion. The ventilating system provides 
cool operation even with a 1000- 
watt lamp. A triple claw shuttle 
movement allows film to feed through 
the projector even when two con- 
secutive sprocket holes are defective, 
and a precision designed mechanism 
assures picture steadiness on the 
screen. Film damage caused by film 
weave is said to be eliminated by 
the position of the sprocket teeth in 
relation to the picture frame. All 
lamps are readily accessible for 
changing and the film gate compo- 
nents are removable for easy cleaning 
without tools. 

The Natco is equipped with a 
coated 2-inch f1.6 lens, has a 12-inch 
permanent magnet speaker and an 
amplifier with a power output of 18 
watts. It handles up to 2000-foot reels, 
and there are no belts or arms to 


(CONTINUED FROM COL. 2; 


attach. Rewinding is done by turn- 
ing the switch without 
changing the reels. Standard equip- 
ment includes a 15-foot power cable, 
50-foot speaker cable, extra exciter 
lamp, fuses, reel and set of wrenches. 


rewind 
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SHOW NEW OPTICAL GLASS 


% Manufacturers of motion picture 
and slidefilm projectors, and firms 
constructing lighting equipment for 
the industry are investigating a new 
heat absorbing, color transmitting 
glass which has been perfected by 
the American Optical Company. 

The new glass is reported by Dr. 
E, D. Tillyer, research director for 
American Optical, to absorb about 
90 per cent of infra-red or heat radia- 
tions from light sources, and to 
transmit about 85 per cent out of a 
possible 92 per cent of light if un- 
coated. If reflection is reduced by 
coating a light transmission of 90 
per cent is claimed. 

A product of research made neces- 
sary by the war, the new glass is 
said to be superior to the German 
glass which was previously imported 
for use as heat screens. A far greater 
accuracy in the transmission of color 
is also reported in projectors which 
have been fitted with it, as well as 
protection against damage or burning 
of film or slides. 

In addition to this use the glass 
can be employed in spotlights or 
floodlights as a heat screen to protect 
actors on movie or television sets, 
making their work far more com- 
fortable. Its efficiency is demonstrated, 
it is reported, by stopping motion 
picture projectors to project a single 
frame, and relying solely on the glass 
to protect the film from fire. 

It is said to be chemically stable, 
resisting weathering without surface 
treatment, and can be molded, ground 
and polished like ordinary glass. It 
is composed of phosphorus, alumi- 
num and silicon oxides, supplemented 
by conditioning ingredients, and with 
ferrous iron as the heat absorbing 
agent. The German glass was chemi- 


cally unstable and had to be given a 
surface treatment to resist weather- 
ing. It had a further disadvantage in 
being difficult to work. 


(Below) Color superiority of new 
glass is demonstrated. 





BULOVA (continued from Page 26) 
which was constructed by the Bulova 
Company. With it spirals of any pitch 
can be drawn and it can be used to 
produce distorted spirals as well as 
perfect ones at the will of the drafts- 
man. It was necessary to produce 
imperfect ones to show distortion in 
an imperfectly mounted spring. 

Three films on the escapement and 
nine on the hairspring have been 
produced. All are 11 minutes long. 
Additional films are now in produc- 
tion. By the time the entire program 
is completed every part of the watch, 
all operations in assembly, disassem- 
bly and repair will have been cov- 
ered. 

So successful has the program with 
its visual aids proven that the Cana 
dian government recently installed a 
similar school in Toronto, with films, 
texts and other equipment supplied 
by the Bulova Foundation. After the 
school had been viewed by an official 
the French government invited Stan- 
ley Simon of the Bulova firm to 
Paris to arrange details for setting up 
schools in French Red Cross hospitals. 


(Below) Dr. E. D. Tillyer of the American Optical Company shows how new 
glass protects film from fire damage in demonstration. 
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For Sales Calls 
For Classrooms 





TSI Suitcase Projector 
16mm Sound 


One TSI Development to 
“Make it easy to show” 


TECHNICAL SERVICE, INC. 
693 Monroe Street 
Detroit 26, Michigan 


BLOWER CO0DTED 


MORE BRILLIANT PROJECTION! 
GREATER SLIDE PROTECTION! 
MORE CONVENIENT OPERATION! 


The GoldE Filmatic enables you 
to make the most effective use of 
all three types of still projection 
material. Can be changed from 
film to slide showing in a jiffy! 


GoldE Manufacturing Co. °° i220, 4e4) Medison > 





AND LIGHT 
WEIGHT, TOO 








MOTOR-DRIVEN FORCED AIR COOLING 

plus heat filter permits use of 300 as 

well as 200 or 100 watt lamp, yet safe- 

‘ap 6 precious slides or film against 
eat damage. 


NO REWINDING NECESSARY... film is 
ready for showing right after use. 


SMOOTH PRECISE FOCUSING to hairline 
sharpness. 


ANASTIGMAT PROJECTION LENS (5” f:3.5). 


EASILY ADJUSTABLE for either horizon- 
tal or vertical pictures. 


MANUMATIC SLIDE CARRIER automati- 
cally stacks slides in sequence. 





Chicago 7, U.S.A. 






A NATIONAL 





EASTERN STATES 


* CONNECTICUT °* 

Hebert Studios, Inc., 53 Allyn St., 
Hartford 3. 

* DISTRICT OF COLUMBIA: 

I. T. & T. Corp. of Washington, 
51 H. Street NW. 

Jam Handy Organization, Inc., 
Transport’'tn Bldg., Washington 6. 

Paul L. Brand, 816 
Ave., Washington 6. 

* MAINE + 

D. K. Hammett, Inc., 8 Brown St., 
Portland. 

* MARYLAND - 

Kunz Motion Picture Service, 432 
N. Calvert St., Baltimore 2. 

Stark Films, 537 N. Howard St., 
Jaltimore 1. 

* MASSACHUSETTS + 

I. T. and T. Co. of New England, 
115 Newbury St., Boston 16. 

Jarrell-Ash Company, 165 Newbury 
St., Boston 16. 

Visual Education Service, Inc., 116 
Newbury St., Boston 16. 

* NEW HAMPSHIRE *- 
A. H. Rice and Co., Hollis, N. H. 
* NEW JERSEY °* 

Art Zeiller, 868 Broad St., Newark 2. 
* NEW YORK * 
Hallenbeck & Riley, 562 Broadway, 

Albany 7. 

Buchan Pictures, 79 Allen St., Bul 
falo. 

Bertram Willoughby 
Inc., Suite 600, 1600 
New York. 

Catholic Movies, 220 W. 42nd St., 
New York. 

The New York I. T. & T. Co., 25 
W. 45th St... New York 19. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York 18. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

King Cole’s Sound Service, 340 
Third Ave. at 25th St., N. Y. C. 10. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18. 

Sullivan Sound Service, 475 Fifth 
Ave., New York 17. 29 Salem Way, 
Yonkers. 34 Palmer, Bronxville. 

Y.M.C.A. Motion Picture Bureau, 
347 Madison Ave., New York 17. 

John E. Allen, Inc., Box 383, Roch 
ester 7. 

* PENNSYLVANIA + 

Kunz Motion Picture Service, 1319 
Vine St., Philadelphia 7. 

Lippincott Pictures, Inc., 4729 Lud 
low St., Philadelphia 39. 

* WEST VIRGINIA + 

J. G. Haley, P. O. Box 703, Charles 
ton 23. 

Apex Theatre Service & Supply, 


Huntington. 


Connecticut 


Pictures, 
sroadway, 





SOUTHERN STATES 


* ALABAMA + 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 








These qualified visual education dealers offer the finest in products 
and services for the use of training and informational aids; includ- 
ing film subjects for every occasion, screens, projectors and acces- 
sories. Projection facilities, including operator and equipment, are 
also available. Address inquiries concerning these dealers or list- 
ings on this page to Reader Service Bureau, Business Screen Maga- 
zine, 157 E. Erie St., Chicago 11, Ill. Your inquiry is welcomed. 











USE THIS DIRECTORY TO LOCATE 


John R. Moffitt Co., 19% S. Perry 
St., Montgomery. 

* FLORIDA °* 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 
Stevens—Pictures, 9536 N. E. Sec- 

ond Ave., Miami. 

Bowstead’s Camera Shop, 1039 N. 
Orange Ave., Orlando. 

* GEORGIA * 

I. T. & T. Corporation of the 
South, 756 W. Peachtree St., N.W.., 
Atlanta. 

Calhoun Company, 101 Marietta St., 
Atlanta 3. 

Strickland Film Co., 141 
St., N. W., Atlanta 3. 

* KENTUCKY ~* 

D. T. Davis Co., 178 Walnut St., 
Lexington 34. (Also Louisville.) 

* LOUISANA °* 

Stanley Projection Company, 211'% 
Murray St., Alexandria. 

Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 

Stirling Motion Picture Co., 2005 
Ferndale Ave., Baton Rouge 15. 
Ideal Southern Pictures Co., 336 

Barrone St., New Orleans. 

1. T. & T. Corp. of New Orleans, 

318 Carondelet St., New Orleans. 
* MISSISSIPPI + 

Herschel Smith Company, 119 
Roach St., P.O. Box 1187, Jackson 
110. 


Walton 


* TENNESSEE -* 
Ideal Pictures Corp., 18 S. 3rd St., 
Memphis. 
Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 
* VIRGINIA + 
Walker C. Cottrell, Jr., 408-10 E. 
Main St., Richmond 19. 
Ideal Pictures, 219 E. 
Richmond 19. 


MIDWESTERN STATES 


* ARKANSAS + 
Arkansas Visual Education Serv- 
ice, Conway. 
* ILLINOIS + 
Ideal Pictures Corp., 28 E. 8th St., 
Chicago. 
I. T. & T. Co. of Illinois, 100 W. 
Monroe St., Chicago. 
Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 
McHenry Educational Films, 64 E. 
Jackson Blvd., Chicago 4. 
Midwest Visual Equipment Co., 
4509 N. Damen Ave., Chicago 25. 
Y.M.C.A. Motion Picture Bureau, 
19 So. La Salle St., Chicago 3. 
Stinson Projector Sales, 521 S. 
Lombard Ave., Oak Park. 


Main St., 








THE BEST IN 


Fletcher Visual Education Service, 

218 W. Main St., Urbana. 
* INDIANA + 

Burke’s Motion Picture Co., 434 

Lincoln Way West, South Bend 5. 
* IOWA « 

Pratt Sound Film Service, 805 
Third Ave., S. E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 

Harrison St., Davenport. 
* KANSAS-MISSOURI + 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, 
Kas. 

Kansas City Sound Service Co., 
Room 1, Lobby floor, 926 McGee 
St., Kansas City 6, Mo. (Ideal Pic 
tures ) 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

I. T. & T. Corp. of Missouri, 3326 
Olive St., St. Louis. 

Swank Motion Pictures, 620 
Skinker Blvd., St. Louis. 

* MICHIGAN * 

Olson Anderson, 1113 McKinley 
Ave., Bay City. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., De- 
troit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 1043 E. Grand 
River, East Lansing. 

* MINNESOTA * 

Film Preview, 1504 Hennepin Ave., 
Minneapolis. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 
Bank Bldg., Minneapolis 2. 

* OHIO + 

Lockard Visual Education Service, 
922 Roslyn Ave., Akron 2. 

Ralph V. Haile & Associates, 215 
Walnut St., Cincinnati. 

Fryan Film Service, Film Bldg., 
Cleveland 14. 

Film Associates, 429 
Dr., Dayton 9. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Murray Motion Picture Service 

Co., 879 Reibold Bldg., Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

Martin Sound Systems, 50 Charles 
Ave., S.E.,Massillon. 

* WISCONSIN * 
Photoart House, 844 N. Plankinton 
Ave., Milwaukee. 
Central Education 

Green Bay. 


Ridgewood 


Association, 











EQUIPMENT, FILMS AND 


DIRECTORY OF VISUAL EDUCATION DEALERS 


WESTERN STATES 


* CALIFORNIA + 

Donald J. Clausonthue, 
Craig Ave., Altadena. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles. 

I. T. & T. of the West, 3123 W. 
8th St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Screen Adettes, Inc., 1709 W. 8th 
St., Los Angeles 14. 

I. T. & T. of the West, 4247 Pied- 
mont Ave., Oakland 11. 

Carroll W. Rice, 19 Estrella Ave., 
Piedmont, Oakland 11. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

Photo & Sound, Inc., 153 Kearney 
St., San Francisco. 

Screen Adettes, Inc., Sixty-Eight 
Post Bldg., 68 Post St., San Fran- 
cisco 4. 

Y.M.C.A. Motion Picture Bureau, 
351 Turk St., San Francisco 2 

* COLORADO + 

Ideal Pictures Corp., 1739 Oneida 
St., Denver. 

* OREGON + 

Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland. 

Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5. 

Screen Adettes, Inc., 
Ninth Ave., Portland 5. 

* TEXAS + 

The Educational Equipment Co., 
David F. Parker, 1909 Commerce 
St., Dallas 1. 

I. T. & T. Corp. of the South, 
302% S. Harwood St., Dallas 1. 
National-Ideal Pictures, 2024 Main 

St., Dallas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin. Also, Cotton Ex- 
change Bldg., Dallas 1, and M & M 
Bldg., Houston 2. 

Y.M.C.A. Motion Picture Bureau, 
1700 Patterson Ave., Dallas 1. 

» WASHINGTON > 

Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 

- HAWAII - 

Motion Picture Enterprises, 121 S. 

Beretania Honoltlu, T. H. 


1829 N. 


314 S. W. 


Cc A N Ae... & 


General Films Limited 

Head Office: 

1534 Thirteenth Ave., Regina, Sask. 

Branches: 

535 W. Georgia St., Vancouver, 
B.C. 

810 Confederation Life Bldg., Win- 
nipeg, Man. 

156 King St., West, Toronto, Ont. 

1396 St. Catherine St., Montreal. 

760 Main St., Moncton, New 
Brunswick. 
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% Chicago headquarters and an in- 
creased program of activity is planned 
for the National Association of Vis- 
ual Education Dealers, it was revealed 
by Don Wuire of Atlanta, Ga., who 
has been named executive secretary 
of the organization. 

Mr. White said Chicago has also 
been selected as the site of a 1946 
convention and trade show, which 
has tentatively been scheduled for 
August 5th and 6th. The convention 
is expected to attract several hundred 
visual education dealers, educators 
and manufacturers from all parts of 
the United States. 

Plans are also being drafted for 
increased and more effective use of 
projected visual aids in commerce, 
industry and the educational and reli- 
gious fields; and to promote coopera- 
tion among producers, distributors 
and consumers of films and visual 
aids. 

Prior to the establishment of the 
Chicago headquarters, which is ex- 
pected in about two months, Mr. 
White is maintaining offices in the 
101 Marietta Street Building, Atlanta, 
Ga. He was recently released from 
the U. S. Army Air Forces, in which 
he served as a major. He spent two 
years as a photographic officer in 
the India-China division of the Air 
Transport Command. Prior to enter- 
ing the Army he was head of the 
educational film service of the Uni- 
versity of Georgia from 1936 to 1941 
when he entered government service 
as a writer and supervisor of Army 
training films. 

Purchases Hebert Studio 

+ Purchase of the Hebert Studios, 
116 Newbury Street, Boston, Mass., 
by Ricuarp F, O’Netit and Witt1am 
R. C. Greene, and formation by 
them of the Visual Education Service, 
Inc., was announced by Mr. O'Neill, 
President of the new concern. 

Visual Education Service will oper- 
ate as successor to the Hebert Stu- 
dios at the same location. The firm 
will serve as distributor of audio- 
visual teaching and training materials. 


Joins Screen Adettes 

+ General manager of the Screen 
Adette Equipment Corporation of 
Portland, Ore., Western distributors 


The DEALER’S Screen 





Mayor Don WuitTE 


for RCA visual equipment, will be 
Artuur A. Hesert, Jr., who until 
recently operated the Hebert Stu- 
dios, Inc., of Hartford, Conn. 

Mr. Hebert was formerly a staff 
photographer for the Hartford Cur- 
rent and until 1934 a partner in the 
H. F. Dunn Motion Picture Com- 
pany. Since 1934 he has owned the 
Hebert Studios, representing manu- 
and film distributors in 
Connecticut. He is a graduate of the 
Radio Institute of America, a director 
of the National Association of Visual 
Education Dealers, and has been 
state 16mm chairman for the Con- 
necticut War Finance Committee. 
* Wittarp M. SANzENBACHER, re- 
cently discharged from the Navy, 
is the new manager of the Portland, 
Ore. office of the Screen Adette 
Equipment Corporation, Western 
distributors for RCA equipment. He 
served three years in the Navy's 
Training Aids Section. 

Before entering the Navy Mr. 
Sanzenbacher was for 10 years direc- 
tor of visual education in the Ma- 
comber Vocational high school, To- 
ledo, Ohio. He was also instructor 
in all phases of the graphic arts. He 
is a graduate of the Carnegie Insti- 
tute of Technology and did graduate 
work in vocational guidance at the 
University of Wisconsin. 

IT&T’s New Dealer Policy 


+ To enable dealers to build up their 
film libraries on a permanent basis 
International Theatrical 
and Television Corpora- 


facturers 





16MM & 35MM 


service. 


New Jersey, and Connecticut. 
sound-slide film service. 





motion picture projection 
Arrange club, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
Continuous projection and 
Have largest local list of the- 


atrical outlets for top quality industrial fiims. 


KING COLE'S SOUND SERVICE, Inc. 


340 THIRD AVE. at 25th ST., NEW YORK 10 


LEx. 2-678! 


tion of New York is 
offering dealers the op- 
portunity to obtain its 
pictures by outright pur- 
chase or on long term 
lease. An increasing 
film 
titles has been acquired 
by the Corporation. 


number of new 
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YEARS 
OF PRODUCTION 
EXPERIENCE 


Milne J. Eckhardt, President 


CREATORS OF MOTION PICTURES & SLIDEFILMS 
1111 South Boulevard - Oak Park. Illinois - AUStin 8620 














MILLIONS 


of FEET of Indexed FILM 
On Call for Your Needs! 


STOCK SHOTS THAT ARE “A FIND” 
FOR INDUSTRIAL PRODUCERS 


¢ SCENES of every description—celebrities past and present 
. events current and historical . . . personalities . . . in- 


dustry ... 


sports ... science . . . scenic and civic shots from 


every part of the world, etc., etc., etc. 
¢ BACKGROUNDS . 
¢ NEW MATERIALS constantly added to our immense li- 


brary of film shots. 


. . atmosphere . . . unusual effects, etc. 


¢ TELEVISION—film supplied for every need in this field. 


IMMEDIATE SERVICE... Try us! 


Elbert S. Kapit, General Manager 









GENERAL FILM LiBrRAry. inc. 


1600 BROADWAY - new YORK 19. N-Y- 
CIRCLE 6-6441- 64 






YOU NAME IT—WE HAVE IT 











‘ People Who Make PICTURES =: 








YMCA-Look Magazine Films 

+ Using industrial and commercial 
film producers the National Coun- 
cil of the Y.M.C.A., which operates 
the Motion Picture Bureau of the 
Y.MC.A., will cooperate with Loox 
MacazINE in sponsoring a series of 
l6mm sound films on family and 
personal problems, conduct and be 
havior, moral issues and other human 
interest questions. 

The producing unit of the Y.M.C.A. 
will be known as Association Films, 
and will be headed by J. R. Bincuam, 
who also is director of the Motion 
Picture Bureau. The unit has already 
released the sound film, Play Volley 
ball, and a 35mm slidefilm, Play Soft- 
ball. In collaboration with Loox the 
unit has ready for distribution the 
sound films, The Art of Living, You 
and Your Family and You and Your 
Friends. Set for release in the early 
spring are You and Your Personality, 
and You and Your Health. Future 
plans call for four films, entitled 
You and Your Church, You and 
Your School, You and Your Com 
munity, and You and Your Country. 

A, 


AGENCY NEWS-REEL 


+ Donatp Macernt has been appoint- 
ed director of motion picture opera- 
tions of Kenyon and Eckhardt, Inc., 
New York advertising agency. Mr. 
Maggini joined the agency in Febru 
ary 1944. 


Rogers Joins Platt-Forbes 

+ Motion picture, radio and television 
activities of Platt-Forbes, Inc., New 
York advertising agency, will again 
be directed by SHerman E. Rocenrs, 
who recently rejoined the agency aft 
er serving three years as a lieutenant 








SHERMAN E. Rocers 





in the Training Films and Motion 
Picture branch of the U. S. Navy. 


Transfilm Documentary Slant 
+ Increasing use of the documentary 
approach to industrial and education- 
al subjects will be made by Trans- 
film, Inc., New York producers, it 
was revealed by Witi1aM MiIesEcAeEs, 
president. The company is currently 
producing a series of documentary 
travelogues of American life for the 
Ford Motor Company, and will ex- 
pand its activities in this field. 

A new slidefilm technique, devel- 
oped by the company during four 


For Sales Training 


Teach 
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35% faster 


and assure ..... 


5 5 better | 
O retention 


training program. 


Photo & Sound, Inc. 


141 New Montgomery Street + San Francisco 


years of war production for the U. S. 
Navy, will be made available to in- 
dustrial clients. The technique is re- 
ported to have been effective in solv- 
ing technical training problems. 

Transfilm will round out its pro- 
gram with a department for indus- 
trial and commercial photography, 
supplemented by full facilities for pro- 
ducing three-dimensional color pho- 
tography for advertising and promo- 
tional use. 

Staff additions announced in recent 
months give the company one of the 
most versatile creative groups in the 
business. 
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motion pictures 


and slide films 


We have helped the armed forces 
with training films; now let us help 
you rey italize your own peace-time 














JoHN SourrEs 


John Squires to Willard 

+ ComMMANDER JouHNn Sourres of the 
U. S. Naval Reserve has been ap- 
pointed assistant general manager of 
Willard Pictures, New York indus- 
trial production studio. He has been 
head of the production section of the 
Navy Photographic Services, and was 
recently awarded the Navy Com- 
mendation Ribbon for meritorious ac- 
complishment in motion picture pro- 
duction. 

In addition to training and orienta- 
tion films he exercised general super- 
vision over the Navy Report films 
made for the general public. Prior 
to entering service he was an in- 
dependent producer of industrial and 
commercial motion pictures, 


General Film Productions 

* General Film Productions, Inc., a 
new company to produce entertain- 
ment shorts, educational and indus- 
trial films and news topic featurettes 
in the 16mm field, has been formed 
in New York City with Harry A. 
Kapit as president and executive pro- 
ducer. 

Mr. Kapit, who has been active for 
many years in the production and 
distribution of both 16mm and 35mm 
films, said one of the company’s first 
productions will be a series of 1-reel 
shorts based on the radio program, 
The Answer Man. The first of these 
is scheduled for release in March. 

BENJAMIN R, Parker and JuLes 
BrickeN will be directors and pro- 
ducers in the new company, and 
Robert Klaeger will be editor-in-chief. 
All were recently released from the 
U. S. Army Pictorial Service. Budd 
Rogers will be associated with Mr. 
Kapit in production and also will 
head distribution. 


McGuire Returns to Florez 

* After four years of service in the 
Navy as a patrol bomber navigator, 
James L. McGutre has returned to 
the editorial staff of Florez, Inc., De- 
troit producers. In the Navy Mr. 
McGuire served with Fleet Air Wing 
Four in the Aleutian islands. 
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Improve selling... 





If you want to get the sales 
staff you’re putting together 
off to a flying start, you ought 
to do what many successful 
selling organizations are 
now doing. 

You ought to use films... to give salesmen a quick and 


thorough grounding in the things they need to know to 
sell your product effectively. 


For giving salesmen this grounding . . . on your product, 
your market, your competition, your most resultful selling 


technics . . . there is nothing quite like training films. 
Utilizing a many-sided approach given to no other medium 
. .. pictures, motion, color, sound . . . sales motion picture 





X 


4 


with training film show-how 


and slide films make learning easier, more attractive. 
Faster, more lasting! 


Help your men “over the hump”. . . There are commercial 
producers . . . specialists in the production of such movies 
and slide films . . . in key cities everywhere. Start working 
with one of them on your problem now—and you'll soon 
have just what you need to make your sales staff the hard- 
working, hard-hitting organization you want it to be. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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